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KopnopaTtuBHa couujanHa
OArOBOPHOCT - HOBA
nepcnekTuea
BO cnpaByBaH-€TO CO
HeBpaboTeHOCTa Ha
NOKanHo HUBO

M-p CnaraHa CpbuHocka'

Pe3ume

CoouyeHu co rmobanHu npobnem kako
LITO Ce EKOHOMCKU Kpu3n W MpUpOaHU
Katactpodn, rpwxara 3a couujanHuTe
npobrnemn ce noBeke ce npenywTa Ha
CNOCOBHOCTa Ha camuTe 3aefHnuUmM Aa
mMobunuanpaar cute pacrnonoxnueu pe-
CypCv 3a peluaBane Ha cBouTe npobne-
mu. JTokanHuTe 3aeaHnum ce BO CUTyaumja
Ja ja pa3BuBaaT U UCKOPWUCTyBaaT Con-
CTBeHaTa KpeaTMBHOCT 3a peLuaBake Ha
nokanHuTenpobnemu, BKIy4vyBajku ja He-
BpaboTeHoCTa, couumjanHarta 3awTtuta u
rpuxara 3a coumjanHara 6narococtojba.

Co npouecotr Ha rnobanusauuja,
ronem 6poj Ha BU3HMUC KOMNaHWK ja npe-
nosHaBaar notpebara 3a 06e3beyBar-e
Ha nogapLuka 3a cBojata pabota og fo-

"M-p CnaraHa Cp6uHocka YCAW[,
MakegoHuja, CneumjanmcT 3a NpoeKTeH
MeHaLIMeHT

Corporate social
responsibility - a new
perspective
in coping with the
unemployment at local
level

MA Sladjana Srbinoska’

Abstract

Challenged with global prob-
lems, including the economic crises
and natural disastrous, the concern
about the local problems is left to the
local communities’ ability to deal with
it. The local communities depend on
their ability and creativity to utilize
the local resources in dealing with lo-
cal issues, like unemployment, social
protection or the social wellbeing.

With the globalization, many
companies recognized the need to
obtain local support for their busi-
nesses. They are aware that local
support means improved social im-
age, better rating, more committed

" Sladjana Srbinoska, MA USAID Macedonia,
Project Management Specialist
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KanHata 3aefHuUa Ha Koja npunaraar,
CBECHM [eKa CO Toa Ke npuaoHecaT KOH
nogobpyBake Ha CONCTBEHUOT CTaTyC BO
3aeHuLaTa, NOBUCOK PEjTUHT, MOCBETEHN
BpabOoTEHN M MOXHOCT 3a NPOoLUMpPYBaHe
Ha 6usHucot. Oa T1e NPUYMHKU, OBME KOM-
MaHWM MOCBETYBaaT 3Ha4ajHO BpemMe WU
pecypcu 3a noaapLuka Ha MpoekTu 3a
pa3Boj Ha nokanHaTta 3aegHuua, Kako
WTO ce: obykn 3a Mraam u Bo3pacHU of
NoKanHuTe 3aedHuuUKn, MOXHOCTK 33 BO-
NOHTMPaHe U OTBapare Ha paboTHU Me-
CTa, MOXHOCTW 3a AokBanudvkauuja u
obpasoBaHue.

Bo n3muHaTuTe HEKOnKy roavHu, BO
Penybnuka Makegonuja (PM) ce npasat
npBuTE NMOHEPCKM obuan 3a couujanHu
WHTEPBEHUMN BO NOKanHWTE 3aegHuum
Of CTpaHa Ha 6u3Huc komnaHumTe. Bo
2010 rognHa, KoopanHaTMBHOTO Teno 3a
coumjanHa oaroBOPHOCT Ha BU3HUC KOM-
naHuute Bo PM Harpagm 15 makeqoHCKu
KoMnaHuu of 75 npuvjaseHu, naeHTudu-
KyBajkv M Kako couujarHO O[roBOPHU
6usHuc komnaHun. Osue BM3HUC KoMna-
HUW Maa MHMLMPaHO ¥ CNPOBEAEH oape-
AEHW coumjanHn MHULUMjaTUBK, BKMy4y-
Bajkn: BpaboTyBawe Ha LUTUTEHWUUM Of,
OOM 3a geua GespoguTtenu, CTuneHgum
3a NpoJoIKyBake Ha CTyaumn, nporpamu
3a couujanHa nHKNysuja Ha geua, obykn
3a HeBpaboTeHU, peHoBMpare Ha objek-
TW Of jaBeH NHTepec.

OBoj TpyA ke ce obuae aa ogrosopu
Ha npallakeTo, Aanu couujanHata ogro-
BOPHOCT Ha KOMMaHUUTE N HUBHOTO BO-
XXyBak-€ BO pa3BOjOT Ha NOKMHaTa 3aed-
HMLUA MOXaT [a umaaTt BnujaHue Bp3
crnpaByBaHeTO CO NpobnemMoT co HeBpa-
6oteHocTa? Bo npogomkeHue, TpyooT ke
npe3eHTMpa KoMMnapaTUBHWU NpUMepUn of,
coumjanHuTe GU3HNC NPaKTUKK Ha BIOXY-
Bake BO nokanHute 3aedHuvum Bo CA[L,
EBpona, n MakenoHuja, n Kako TakBuoT
BMA Ha coumjariHo BrOXyBake MOXe Aa

employees and growing potential.
With this in mind, these companies
devote their time and resources to
initiate community development proj-
ects, create possibilities for voluntary
work, offer continued education and
training for youth and adults, and
provide support for skills’ develop-
ment programs.

Recently, we have witnessed the
pioneering efforts by some of the
local businesses to invest in the lo-
cal communities in the Republic of
Macedonia. In 2010, the recently
established Coordinating Committee
for Corporate Social Responsibility
awarded 15 Macedonian companies
out of 75 nominated for corporate so-
cial interventions in their communi-
ties. These companies implemented
certain social interventions aimed
to: offer employment to orphans
from the orphanage, provide fellow-
ships for educational degree, initiate
programs for social inclusion, train-
ings for entrepreneurship and skills
development and investing in infra-
structural improvements in the com-
munities.

This paper will try to answer
the question: Can the corporate so-
cial responsibility and the corporate
community investment have an in-
fluence in lowering the level of local
unemployment? The paper will pres-
ent comparative experiences from
Europe and USA on recent trends
in corporate community investment,
and will present examples of socially
responsible practices in coping with
the unemployment. An emphasis will
be given to the potential of coordi-
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BNvjae Ha npobnemot co HeBpaboTeHo-
cta. Tpygot ke nobapa oaroBop Ha npa-
LIaHeTO Aanu e notpebeH KoopanHupaH
npucTtan nomery apxaBHWUTE NporpaMmm 3a
oTBapate Ha paboTHMMECTa U MOXHO-
CTUTE KOWU MM HydaT GU3HWUC KOMMaHUUTE
NPeKy HWBHUTE COUMjanHX NPaKTUKW, U
Janu coumjanHaTta ogroBOPHOCT Ha KOM-
naHWMTe OTBapa HOBa MepCrnekTMBa BO
CrnpaByBaH-€TO CO MPONEMOT Ha HeBpa-
6oTteHocTa?

KnyyHn 36opoBu: KopnopaTtueHa
couMjanHa OAroBOPHOCT, BOXYyBae BO
nokanHarta 3aefgHuua, HeBpaboTEeHOCT,
coumjanHo 0AroBOPHU NPaKTUKK, UTH.

BoBep

Coo4eHun co rmobanHuTte npobnemw,
KaKo LUTO Ce eKOHOMCKUTE Kpu3u 1 npu-
poAHWTE KaTacTpodu, rpyxara 3a couu-
janHute npobnem cé noseke ce nNpenyLu-
Ta Ha cnocobHocTa Ha camuTe 3aeaHuUUm
Aa rm Mmobunusmpaar cuTe pacronoxnvsm
pecypcu 3a peluaBarwe Ha CBOUTE MNpo-
6rnemu. JlokanHuTe 3aegHUUM ce BO COC-
Tojba Oa ja pasBMBaaT M UCKOPUCTyBaaT
COMCTBEHaTa KpeaTMBHOCT 3a peLlaBame
Ha rnokanHute Nnpobnemu, BKNy4yBajku ja
HeBpaboTeHoCTa, couunjanHaTta 3awTuTa
nrpwxara 3a coumjanHara bnarococtojba.

Co npouecoT Ha rnobanusauuja, ro-
nem 6poj Ha BU3HMC KOMMaHWK ja Npeno-
3HaBaaT nortpebata 3a 00e3benyBar-e
Ha nopgpllka 3a ceojata paboTta of no-
KanHata 3aefHuUa Ha Koja npunaraar,

nated effort between the current gov-
ernment employment programs and
the possibilities that the businesses
offer in the Republic of Macedonia.
Can we state that the social corpo-
rate responsibility is a new perspec-
tive in dealing with social problems,
including the local unemployment?

Key words: corporate social re-
sponsibility, community investment,
unemployment, socially responsible
practices.

Introduction

Faced with the global problems,
such as the economic crises and nat-
ural disasters, social care problem is
increasingly left to the ability of the
communities to mobilize all available
resources to solve their own prob-
lems. Local communities are in a sit-
uation to develop and use their own
creativity to solve local problems,
including unemployment, social care
and the concern for social welfare.

By the process of globalization,
a lot of the business companies, rec-
ognize the need for providing support
for their work from the local commu-
nity where they belong, aware for the
fact that it shall contribute in improv-
ing their own status in the commu-
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CBECHU [1eKa CO Toa Ke NpuaoHecaT KOH
nogobpyBare Ha CONCTBEHMOT CTaTyC BO
3aeaHuLaTa, NOBUCOK PEjTUHT, NOCBETEHN
BpabOTEHN 1 MOXHOCT 3a NpoLUMpyBaH-e
Ha ©OusHucot. Og TWe npUYMHKU, OBME
KOMMaHMM NocBeTyBaaT 3Ha4ajHO Bpeme
N pecypcu 3a NoaapLuka Ha NpoekTn 3a
pa3Boj Ha NokanHaTa 3aefHvua, Kako
LTO ce: 0byku 3a Mnagu 1 BO3pacHu of,
NOKanHuTe 3aedHuuUun, MOXHOCTK 3a BO-
NOHTMPaHe U OTBOpaHe Ha paboTHU Me-
CTa, MOXHOCTU 3a [oKBanuukauumja u
obpasoBaHue.

Bo usmuHatute HEKOmnKy roguHu, BO
Penybnuka MakegoHuja (PM) ce npasat
npBuTE MUOHEPCKN obuan 3a coumjantu
WHTEPBEHLMN BO fOKariHUTE 3aegHuum
o4 CTpaHa Ha GusHuc komnaHuute. Bo
2010 rognHa, KoopanHaTMBHOTO TeNo 3a
coumjanHa oaroBOPHOCT Ha BU3HUC KOM-
naHuute Bo PM Harpaam 15 makeooHcku
KOoMnaHuu of 75 npvjaseHu, naeHtngu-
KyBajkn rm Kako coumjariHo OAroBOpPHU
Oun3HMC KomnaHun. OBne OM3HMC KoMNa-
HUM MMaa MHULMPAHO W CNPOBEAEHO OA-
pefeHy coumjanin MHULMjaTUBK, BKITyYY-
Bajku: BpaboTyBake Ha LUTUTEHULM Of
OOM 3a fdeua 6e3 pogutenu, cTtuneHgum
3a NPOAOSKYBaHe Ha CTyaun, nporpamm
3a coumjanHa MHKNysunja Ha geua, obyku
3a HeBpabOTeHW, peHoBMpaHe Ha 0bjek-
TN Of1 jaBEH UHTEpeC.

Bo Penybnuka MakeooHuja, kopro-
paTuBHaTa couujanHa oaroBOPHOCT, Kako
HOB TPeHA Ha couujanHo UHBECTUpaHe
BO NnOKanHaTa 3aefHuLa, He e Hay4Ho uc-
TpaxyBaHa ¥ npoyyysBaHa rnojasa. OBOj
Tpya Ke ce obuae Aa ogroBopu Ha npa-
LUIAHETO Aanu couujanHara ogroBOPHOCT
Ha KOMMaHWUTE U HUBHOTO BIIOXYBaH-E
BO pa3BOjoT Ha NokanHara 3aegHuua Mo-

nity, the higher rating, dedicated em-
ployees and possibilities to expand
their business. For these reasons,
these companies dedicate a signifi-
cant period of time and resources
to support development projects for
the local community, such as: train-
ings for youth and adults by the lo-
cal communities, opportunities for
voluntary work and creation of jobs,
opportunities for further training and
education.

In the past few years, in the Re-
public of Macedonia (RM) the first
pioneering attempts for social inter-
ventions in local communities by
business companies are made. In
2010, the Coordinating Body for
Social Responsibility of Business
Companies in RM awarded 15 Ma-
cedonian companies out of 75 ap-
plicants, identifying them as socially
responsible business companies.
These business companies had ini-
tiated and carried out certain social
initiatives, including: employment
of residents of a home for orphans,
scholarships for continuing studies,
programs for social inclusion of chil-
dren, training for the unemployed,
renovation of buildings of public in-
terest.

In the Republic of Macedonia,
the corporate social responsibil-
ity, as a new trend of social invest-
ment in the local community, has not
been scientifically researched and
studied phenomenon. This paper
shall attempt to answer the question
whether the social responsibility of
companies and their investment in
the development of the local com-
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XaT Oa umaar BnvjaHue Bp3 CrpaByBa-
HETO CO coumjanHuTe Npobnem, BKIyYy-
BajkMronnpobrnemoT coHeBpaboTeHocTa?
Bo npogormkeHue, TpyaoT ke npeseHTupa
KOMMapaTUBHW NpUMEpK 0f counjanHuTe
OU3HMC NPaKTMKN Ha BMNOXyBake BO NO-
KanHuTe 3aegHunum Bo EBpona n Makeno-
HWja, U Kako TakBMOT BWA Ha coumjanHo
BIOXYyBaH-€ MOXe [ja Brnjae Bp3 npobne-
MOT CO HeBpaboTeHocTa. TpyaoT ke no-
Gapa ogroBop Ha npallakeTo ganu co-
upjanHata oaroBOPHOCT Ha KOMNaHuuTe
0TBOpa HOBa NepCneKT1Ba BO CrnpaByBa-
HETO CO NPOBNeMOT Ha HeBpaboTeHoCTa.

1. [OedmHuparme Ha KoprnopaTMBHa
couujanHa oAroBOpPHOCT

KoHuenToT Ha couujanHa ogroBop-
HOCT € KOHTUHYUPaH EBONYTMBEH KOHLIEMT
N MMa pasnnMyHO 3HaYeHe, 3a pasfnyHu
nyre. Bo TeKOT Ha MMHATUOT BeK, KOPMo-
paTVBHOTO MHBONBMPAaH-E BO Pa3BojoT Ha
noKanHaTta 3aegHuua eBonyupa BO Mo-
CNOXeHN hOpMU Ha [ejCTByBaH-E.

MpBr4YHaTa dpopMa Ha KopropaTnsHa
dmnaHTponuja e nacuMBHO [aBake Ha
Kelw AoHauuMn 3a ogpedeHu nporpamu.
Co TekoT Ha BpeMeTo, KopropaTuBHaTa
dhmnaHTponuja e AMPEKTHO NOBP3aHa co
cTpatervjata Ha OM3HUC KOMMNaHwjaTa K
MapKeTVHT nnaHoeute. Bo 80-Tnte rogu-
HW Ha MUHATUOT BEK, KOMNaHUUTE Ce Mno-
BEKe pasBMBaaT, TakaHapeyeHa, CTpa-
Telwka dwmnaHTponumja, 3acHoBaHa Bp3
naejata feka KOHKypEHTHOCTa 3aCHOBaHa
BP3 LlEHMTE 1 KOpPNopaTUBHUTE Nporpamm
3a pas3Boj Ha NokanHWTe 3aegHuuUM € no-
Aobpa OTKOMKY CamMO KOHKYPEHTHOCT Bp3
OCHOBa Ha LeHuTe. [leHec, KopnopaTue-
HaTa dmnaHTponuja esonyuMpa BO HoBa

munity could have an impact on cop-
ing with social problems, including
unemployment problem? In addition,
the paper shall present comparative
studies of social business practices
of investment in local communities in
Europe, and Macedonia, and in what
way such a kind of social investment
can affect the unemployment prob-
lem. The paper shall seek an answer
to the question whether the social
responsibility of companies opens a
new perspective in coping the unem-
ployment problem.

1. Definition of the corporate social
responsibility

The concept of social respon-
sibility is a continuous evolutionary
concept and has different meaning to
different people. During the last cen-
tury, the corporate involvement in lo-
cal community development evolved
into more complex forms of action.

The original form of a corporate
philanthropy is passive cash dona-
tions for specific programs. Over the
time, the corporate philanthropy is di-
rectly related to the company’s busi-
ness strategy and marketing plans.
In the 80s of last century, the compa-
nies much more developed so-called
strategic philanthropy, based on the
idea that competition based on pric-
es and the local communities corpo-
rate development programs is better
than the competitiveness based just
on prices. Nowadays, the corpo-
rate philanthropy has evolved into a
new form described as a corporate
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dopma, onuliaHa Kako KopropaTuBHa
WHBOMNBMPAHOCT BO Pa3BojoT Ha floKanHa-
Ta 3aegHuua. MHuumjatnente 3a passoj
Joaraart og CcTpaHa Ha MeHaLMEHTOT Ha
KOMMNaHUUTE, HUBHWUTE BpabOTEHW, WNK
04 CTpaHa Ha JoKanHaTa 3aegHuua,
OBO3MOXYBajKM ONPEKTHA KOPUCT 3a cuTe
cTpaHu. Npeky nporpamuTe 3a BONIOHTEP-
CKO BKNy4yBak-€ BO MogobpyBaH-eTO Ha
nokanHaTta 3aegHuua, 3aegHuuUata uma
KOPWCT Of AOHUPaAHOTO BPEME W TareHT,
pogeka GusHMUC KoMMnaHujata uma KopucT
0 3rofieMeHuoT Moparn U nojanHocT Ha
BpaboTeHuTe.

lonem 6poj Ha ctyaumn op 1970 -
1980 roamHa ce obuayeaat ga nocturHat
KOHCEH3yC BO Ae(UHUPAHETO HA COLM-
janHarta ogroBOpHOCT, HO BO rofieMa Mepa
He ycneBaart Bo Toa. KoHUenToT Ha couu-
janHa oaroBOPHOCT € cTap KOSKY U Yo-
BELUTBOTO ¥ €BOfympa 6aBHO HW3 rOAUHK-
Te, 0o AeHeluHaTa ¢asa. [pBroT obuma 3a
CUCTEMATCKV MpucTan KoH oBaa obnact
ce jaByBa Bo 1953 roguHa, co 06jaByBare
Ha KHuraTta Ha Xayapg boseH “CouujanHa
OArOBOPHOCT Ha Bu3HMCMeHuTe”. BoBeH,
BO KHUraTta, Bpe4HOCTUTE, KaKo jaBHa 0a-
FOBOPHOCT, couujanHa obspcka 1 moparn-
HOCT Ha Ou3HucuTte, M objacHyBa Kako
CUHOHMUMW 3a couwujanHa OArOBOPHOCT.
(Kotler, 2005)

Bo 1971 roanHa, KomuteToT 3a eko-
HOMCKM pa3Boj Ha EBpona o6jaBu kHura
BO KOja ogHocuTe Mefy GU3HUCOT U On-
LUTECTBOTO Ce TpeTMpaaT Kako couujaneH
porosop nomery agete rpynu. Co 0BOj
[I0roBOp, rMaBHa OArOBOPHOCT Ha BU3HNUC
KoMnaHuite e ga m obe3begysaar
NPOU3BOANUTE W YCMYyrUTe KOU My ce Mo-
TpebHM Ha onwTecTBOTO. TpaauumoHan-
HO, OBME MOTPebM ce EeKOHOMCKM, Kako
WTo ce obe3benyBate Ha MOXHOCTY 3a

involvement in the local community
development. Development initia-
tives come from the management
of the companies, their employees
or by the local community, providing
direct benefit to all parties. Through
voluntary involvement programs in
improving the local community, the
community has benefits from do-
nated time and talent, while the busi-
ness companies have benefits from
the increased morality and loyalty of
the employees.

A number of studies from 1970
- 1980 years try to reach the con-
sensus of the definition of social re-
sponsibility, but largely fail in it. The
concept of social responsibiity is
as old as the humanity and evolve
slowly over the years up to the to-
day’s stage. The first attempt for a
systematic approach to this area
occurs in 1953 by publication of the
book by Howard Boven “Social re-
sponsibility of businessmen.” In his
book, Boven explains the values as
a public responsibility, morality and
social reponsibility businesses as
synonyms for social responsibility.
(Kotler, 2005)

In 1971 the Committee for Eco-
nomic Development of Europe pub-
lished a book in which the relation-
ship between business and soci-
ety are treated as a social contract
between the two groups. By this
agreement, the main responsibility
of business companies to is to pro-
vide products and services needed
by society. Traditionally, these needs
are economic, such as providing em-
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BpaboTyBare, nogobpyBawe Ha CTaH-
0apOoT Ha XuBeewe M MOBUCOK BpyTo-
HauuoHaneH npoussod. OBoj Tpagmumo-
HaneH gorosop nomery Ou3HUCOT u on-
LUTECTBOTO CE MEHyBa BO MOHOBO Bpeme
1 ce JogaBaar HOBW couujanHy BpeaHo-
CTW, KaKo OAIrOBOPHOCT Ha BU3HUC KoMna-
HuMTe. Hekon o HOBWUTE coumjanHu
BPEAHOCTM BKNy4vyBaaT: YOBEKOBMW Bpea-
HOCTW, couunjanHu npobremu, 3gpaBcTee-
Ha rpwxka, KBanUTET Ha XXMBOT, eOHaKBU
MOXHOCTM Mpu BpaboTyBawe, 3alTuTa
o[ cekcyanHa snoynotpeba, enummHupa-
K€ Ha cupomallTujaTa, rpuxa 3a geuara
n cTapuTe nuua, NoMoLl 3a obpasoBaHune
N YMETHOCT, U MHOry apyru. Bo ocHoga,
cekoja of OBME couujanHu BPELHOCTU
MOXe [da ce CMEeCTW BO egHa of TpuTe
MOLUMPOKM KaTeropum Ha couujanHata
OLrOBOPHOCT: NeranHarta, MoparnHo-eTu-
ykaTa u pmnaHTponckarta.

Bo HayyHaTa nutepaTtypa ce cpeka-
BaaT noBeke pasnuyHu aeduHMLMK 3a
coumjanHata OAroBOPHOCT Ha Ou3HUC
KOMMaHu1Te, 3aBUCHO Aanu goaraat of
€BPOICKM UM aMEePUKAHCKN UCTpaXyBa-
4yn. AMEPUKaAHCKNOT UCTpaxkyBay BoTtatb,
B0 1972 roguHa ro noTeHumpa BrmjaHUeTo
Ha pasnuMyHUTE nepuenumu Ha couwmjan-
HaTa OAroBOpHOCT. Toj NoTeHUMpa Aeka:
“‘KopnopatBHata couujanHa ogroeop-
HOCT HEMa WCTO 3HayeHe 3a cute nyre.
3a Hekou nyfe 3Ha4W neranHa ogroBop-
HOCT, 3a ApYry 3Ha4u coLmjanHo oarosop-
HO OfHecyBak€ BO €TMvKka cMmucna, 3a
HeKou, cenak, € camo A0OPOBOMHOTO U
000poTBOPHO AaBawe”. [onemmoT Bapu-
eTeT N pparmMeHTUpaHuTe norreagu npe-
BEHWpaaT jacHO JedhvHupare Ha couu-
janHaTta oaroBOPHOCT Ha BM3HUC KoMna-
HMMTE BO OAHOC Ha Pa3BojoT Ha floKarnHa-
Ta 3aegHuua.

ployment opportunities, improving
the standards of living and higher
gross national product. This tradi-
tional contract between the busi-
ness and the society has changed
in recent times and add new social
values as a responsibility of busi-
ness companies. Some of the new
social values include: human values,
social issues, health care, quality of
life, equal opportunities in employ-
ment, sexual harassment protection,
elimination of poverty, care for chil-
dren and the elderly, assistance for
education and art and many other
things. Basically, each of these so-
cial values can be placed in one of
the three broader categories of so-
cial responsibility legal, moral and
ethical and philanthropic.

In the scientific literature several
different definitions of social respon-
sibility of business companies are
found, depending on whether they
come from European and American
researchers. The American re-
searcher Votanj in 1972 highlights
the impact of different perceptions
on the social responsibility. He em-
phasized that: “The corporate social
responsibility has the same mean-
ing for all people. For some people
it means legal responsibility, for oth-
ers it means socially responsible be-
havior in an ethical sense, however,
for some it is only a voluntary and
charitable donation.” . the great vari-
ety and fragmented views prevent a
clear definition of social responsibil-
ity of the business companies in re-
gard of development f the local com-
munity.
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3a uenute Ha OBOj Tpya, Kopriopa-
TUBHaTa couumjanHa OAroBOPHOCT Ke ja
dedvHupame BO MOLUMPOKA cMmucna, co
nocebeH hoKyCc Ha ETUYKOTO OAHECYBaHE
N 4yBCTBOTO 3a OArOBOPHOCT KOH CUTE
aKkTepu: BpaboTeEHUTE, KOPUCHULUTE, WH-
BECTUTOpUTE, a npef ce, NnokanHara 3a-
egHuua. Bo Taa Hacoka, couujanHaTta og-
rOBOPHOCT BKITy4yBa:

e [lounTyBaH€ Ha ETUYKMTE Ha4ena 3a
3aegHuuaTa;
3awTuTa Ha X1BOTHaTa 3aeaHNLa;
[obpococTojba Ha BpaboTeHuTE;
MHuumnpare Ha coumjanHu passojHu
MHULMjaTVBM BO NOKanHata 3aegHu-
ua.

MHory ©u3HUC KOMMaHuM W Opyru
aKkTepu BO 3aefHuUaTa YyBCTyBaaT [eka
OU3HMC KOMNAHUUTE MMaaT MoparnHa of-
FOBOPHOCT Aa ' Kopurmpaar coumjanHuTe
npobremn Kon ce jaByBaaT BO OnLUTEC-
TBOTO. MCTO Taka, MHOry aktepu ofg Ino-
KanHaTta 3aegHvua Mucnar geka 6usHuc
KOMMNaHUMTe HEeOOBOMHO U HeadeKBaTHO
ce cnpaeyBaart co couujanHuTe npobnemm
BO 3aegHuumte. OBne dakTopu npuoo-
HecyBaar 3a 3rofieMyBaH-€ Ha NPUTUCOKOT
KOH OM3HMC KOMMaHWUTE da oprosopar
KOH 3ronemMeHunoT 6poj Ha counjanHm npa-
waksa. (Tsogas G. 2007)

lonem 6poj Ha akTepu BO NokanHaTa
3aefHvLa M1cnarT Aeka 3a Aa ce 04rosopu
noeguKacHO 1 NoeeKTUBHO KOH COLM-
janHnTe npobrnemu CO KoM ce CoodyBa
AeHellHMuaTa, KoprnopaTuBHaTta couu-
janHa nonuTtnka Mopa ga buae uHTerpu-
paHa BO KoprnopaTuBHaTa cTpareruja.
KopnopaTtusHuTe nuaepu ke mopa Aa ja
BKMyYaT coumjanHata nonmTmka Bo cTpa-
TELUKUTE NMaHOBM Ha HUBHUTE Koprnopa-
umn.

For the purposes of this paper,
we shall define the corporate social
responsibility in the broadest sense,
with a special focus on ethical behav-
ior and a sense of responsibility to-
wards all stakeholders: employees,
customers, investors and first of all
the local community. In this respect,
te social responsibility includes:

e observance of ethical principles for
the community,
Protection of the environment,
welfare of employees,
initiation of social development initia-
tives in the local community.

A lot of business firms and other
actors in the business community
feel that companies have a moral
responsibility to correct social prob-
lems which occur in the society. Also,
many actors from the local commu-
nity think that business companies
insufficiently and inadequately cope
with the social problems in the com-
munities. These factors contribute to
increase the pressure on business
companies to respond to the grow-
ing number of social issues. (Tsogas
G. 2007)

Many actors in the local commu-
nity think that to respond efficiently
and effectively to social problems we
are facing with nowadays, the cor-
porate social policy skould be inte-
grated into a corporate strategy. The
corporate leaders shall include the
social policy in the strategic plans of
their corporations.
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Maprapetr Ctpoyn n Pand Hy6ept
(Kotler, 2005) eBonyuujata Ha couujan-
HaTa OAroBOPHOCT ja rnefaar of BOSIOH-
Tepcka (NpaBerwe Ha Oobpu pabotn co
HamaneH npoduT 3a GU3HMC KOMNaHWja-
Ta), 0o obBp3yBayka (NMPUTMUCOKOT Ha
aKkTepuTe BO floKanHata 3aegHuua aa pe-
anuavpaar HeKOM coumjanHm akTUBHOCTH,
NOBTOPHO Ha TPOLLOK Ha OBU3HMC KOMMa-
HujaTa), Na cé 0O MHBECTMPaHE BO MOHW-
HaTa (couujanHa OAroBOPHOCT € MHBEC-
TyumMja Koja ro nogobpysa AONTOPOYHOTO
pabotere Ha BU3HNC KoMnaHwjaTa).

Mako 0BOj KOHUENT e MHOry nocaky-
BaH 1 KOPUCEH, Cenak € HOB KOHLIeNT LUTO
€ HeJoBOMHO pasbpaH un paspaboteH. Bo
npakca, ABe [MNaBHU MOTELLKOTUM Mopa
Aa ce HagMuHaT, 3a OBOj KOHLUenT Aa
hyHKUMOHMPa, 1 ABETE NOBP3aHN CO eay-
kauuja. 3a oa ce oCcTBapu KOHUENTOT, Le-
nuTe n HamepuTe, NOTpPebeH e NHTEeH3N-
BEH eAyKaT1BEH NpoLiecC Ha KoMNaHuwjaTa,
LWITO oA3eMa BpemMe U MeHallepcka no-
ceeTeHocT. Og Apyra cTpaHa, NnogeaHakso
€ BaXHO edyuMpareTo Ha akTepuTe BO
nokanHata 3aegHuua 3a ga pasbepat
KOW ce HaMepuTe Ha BU3HUC KOMNaHUKTe,
LwTo ce obuaysaart Aa nocturHat. Aktepu-
Te BO JloKanHaTta 3aefHuua, UCTO Taka,
“MaaTt couujanHa O4roBOpHOCT Aa bugar
CBECHM M ga M pasbupaar couujanHo
€KOHOMCKUTE NpoLecH.

KopnopartusHata 3anoxba 3a pa3Bo-
jOT Ha nokanHaTta 3aefHuua e uHTerpa-
NEeH, ako He M HajBaXeH Jen Ha couujan-
HaTa cTpaTternja Ha BM3HMC KOMMAHWUKUTE.
BoctoH Konel noteHumpa 20 npuHumnnu
Ha KOprnopaTuBHW aKTUBHOCTM Ha BGU3HUC
KOMMaHUWUTE, KoM TUE M HapeKyBaaT Kop-
nopaTMBHO rparaHcTBo. Tue BKNy4vyBaar:

o ETnyko BM3HMC ogHecyBan-e
o ®ep n uckpeHn GU3HNC NPaKTUKK

Margaret Stroup and Ralph Nu-
bert (Kotler, 2005), see the evolution
of the social responsibility from the
voluntary (doing good things with de-
creased profits for the business com-
pany) to a binding one (the pressure
of actors in the local community in
order to implement some social ac-
tivities, again on the account of the
business company) and further in
the investment in the future (social
responsibility is an investment that
enhances the long-term operation of
the business company).

Although this concept is a very
desirable and useful one, it is still
a new concept that is insufficiently
understood and developed. In prac-
tice, two main difficulties should be
overcome in order this concept to
function, both of them are related
to education. In order the concept
to be realized, the objectives and
intentions required is an intensive
educational process of the compa-
ny that takes time and managerial
commitment. On the other hand, it
is equally important to educate the
actors in the local community to un-
derstand the intentions of business
companies which they are trying to
achieve. Actors in the local commu-
nity also have a social responsibility
to be aware and to understand social
economic processes.

The corporate commitment for
the development of the local commu-
nity is integral, and possibly the most
important part of the social strat-
egy of business companies. Boston
College highlights 20 principles of
corporate business activities of com-
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o Bucoku ctaHmapam Ha ogHecyBake
oA cTpaHa Ha BpaboTeHuTe
o MpakTrKkyBake Ha eTU4Ko

pacyayBake Ha CuTe HMBOa Ha
MeHaLMeHT

o [locBeTEeHOCT 0 CTpaHa Ha
aKumoHepuTe
o KomnaHujaTa e pakoBozeHa BO
MHTEPEC Ha CUTE aKLMOHEPU

o BocnoctaBeH e uckpeH aujanor co
cuTe akunoHepu

o [loCBETEHOCT KOH floKanHarta
3aegHuUa

o HarnaceH peumnpounTeTeH ogHOC
nomery kopnopauumte u
3aegHuLaTa

o WHBecTupame BO nokanHata
3aegHuLa BO Koja BU3HUCOT
YHKLMOHMPa

e [locBETEHOCT KOH MOTpOLLyBayuUTe
o lNounTyBare Ha npasara Ha
noTpoLLyBaynTe
o lNoHyna Ha npounsBoaM 1 ycrnyrn co
BMCOK KBanuTeTt
o WHdpopmauuunte kou ce nasaar ce
BEPOAOCTOjHM 1 KOPUCHU

o [locBETEHOCT KOH BpaboTeHuTe

o ObesbenyBar-e Ha paboTHa
cpeamHa Koja 0BO3MOXKyBa pas3Boj
Ha hamMuUnnjapHNOT XNBOT

o OproBopeH MeHaLIMEHT CO YOBEYKM
pecypcu

o ObesbenyBsa hep cuctem Ha
KOMMeH3auuja n HarpagyBame

o OtBopeHa 1 chnekcnbunHa
KOMYyHMKauwja co BpaboTeHuTte

o WHBecTupane BO
NPoeCcnoHanHNOT pacT Ha
BpaboTeHuTe

panies which they call a corporate
citizenship. The same include:

e Ethical business behavior

o Fair and honest business prac-
tices

o High behaviour standards of the
employees

o Practicing ethical reasoning at
all levels of management

e Commitment by shareholders

o The company is managed in the
interests of all shareholders

o A frank dialogue is stablished
with all stakeholders

e Dedication to the local commu-
nity
o Emphesised reciprocal relation-

ship between corporations and
the community

o Investment in the local commu-
nity in which the business oper-
ates

e Commitment to customers
o Respect the rights of consumers

o Offer of high quality products
and services

o The given information is reliable
and useful

e Commitment to employees

o Providing a working environ-
ment that enables development
of the family life

o Responsible management of
human resources

o Provides a fair system of com-
pensation and reward

o Open and flexible communica-
tion with employees

o Investment in the professional
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o [locBETEHOCT KOH MHBECTUTOPUTE:

o HacTtojyBare Ha KOMNeTUTUBEH
NOBPaTOK Ha MHBECTULMjaTa

e [locBeTeHOCT KOH fAobaByBauuTe:

o ®ep Tproecka npakca co
pobasyBaunTe

e [1oCBETEHOCT KOH XXMBOTHaTa
cpeavHa
o lNocBeTeHOoCT KOH 3alwTuTa Ha
KMBOTHaTa cpeauHa

o lMopopxyBare Ha OAPXKNNB Pa3Boj

... ynoraTta Ha gpxaBaTta

Bo akagemckarta nutepatypa, aHa-
NM3nTe 3a yrorata Ha gpxxaeara BO Mpo-
MOBUPaHETO U Pa3BMBAHETO Ha KOPMO-
paTvBHaTa OOrOBOPHOCT Ce 0O MOHOB
AaTtym, NMOTOYHO Of MOYETOKOT Ha OBOj
Bek. [1pBuTE aHanuan Kou pesynTmpaa co
WHOBATUBHN MEPKWN Of, CTpaHa Ha ApXa-
BaTa 3a pa3Boj Ha kopnopaTuBHaTa couu-
janHa oAroBOPHOCT, Ce HampaBeHU BO
AHrnuja n [laHcka, MHMUMpaHn og ctpaHa
Ha ap)xaeaTa, HO 1 of CTpaHa Ha LUMBWII-
HUOT CEKTOP.

Obup 3a cuctemarcka aHanusa Ha
nocroeykaTta nuteparypa 3a ynorata Ha
ApXXaBaTa Bp3 OCHOBA Ha JOKYMEHTU Of
pasHun BUOOBW Ha OpraHv3aummn: of cama-
Ta ApXaea, HO U o[, Mef'yHapoaHUTe opra-
HM3aummn, JOKYMEHTM Of CTpaHa Ha couu-
janHuTe opraHusauum Kou ce jaByBaaT
Kako nHTepmeaujatopu noMery gpxasara
N GU3HUC KOMMaHMMTE M MNocToevkarTa
akagemcka nuteparypa Bo EBpona, npa-
Bn Anbepta HymaH (2005). NocToeukata
nuTepaTtypa ja knacuduumpa cnopes no-
NIMTUYKMOT KOHTEKCT W cnopeq umnne-
MeHTauujata Ha nonutukuTe. (Altman N,

growth of employees
¢ Commitment to investors:

o Keeping the competitive return
of the investment

e Commitment to suppliers:

o A fair trade practice with suppli-
ers

e Dedication to the environment

o Dedication to the protection of
the environment

o Supporting the sustainable de-
velopment

... the role of the state

In the academic literature, the
analyzes for the role of the state in
promoting and developing corporate
responsibility date of a recent date,
more precisely, from the beginning
of this century. The first analyzes
that have resulted in innovative mea-
sures by the state for development
of corporate social responsibility are
made in England and Denmark, initi-
ated by the state, but by the civilian
sector as well.

An attempt for a systematic anal-
ysis of the existing literature on the
role of the state on the basis of docu-
ments of various types of organiza-
tions: from the state itself, but also
from international organizations, doc-
uments of social organizations that
act as inter-mediators between state
and business companies and the ex-
isting academic literature in Europe
makes Alberta Numan (2005).. The
existing literature was classified ac-
cording to the political context and
according to the implementation of

131



PeBwja 3a counjanHa nonuTuka, rog. 5, 6p. 9, Ckonje, asryct 2012

2005)

Bo ¢okycoTr Ha aHanusaTa crnopen
NOMUTUYKNOT KOHTEKCT € pa3BuBare Ha
TEeopeTcka pamka 3a YTBpAdyBake Ha
BKINy4eHOCTa Ha ApXaBaTa BO MPOMOBU-
pakeTo Ha KopropaTvBHaTa couujanHa
OArOBOPHOCT W NOBP3yBaHe CO HEKOW Of
noronemuTe NPeau3BULM Ha OEHELUHU-
uata, Kako Wwro ce rnobanusauyjata Ha
€KOHOMCKM W MOMUTUYKU NfaH, couujan-
HaTa gpaBa, Kpu3aTa Ha gpxasaTta Ha
bnarococTojba, KOHKYPEHTHOCT M MHOBA-
TUBHOCT Ha HaUMOHanHWTE EKOHOMUW U
0fpXXNnB paseo;.

TpaguumnoHanHo, koprnopaTuBHaTa
coumjanHa ogroBOpHOCT ce aedhmHupa
KaKko BONOHTEpPCKa aKTUBHOCT Of, CTpaHa
Ha OM3HMC KOMNaHWMTE LITO MM HagMU-
HyBa nNpaBHUTE perynaTtueu. AHanusute,
reHepasnHo, ce ooKycupaHu Ha OQHOCOT
nomery peneBaHTHaTa npaBHa pamka u
aKTUBHOCTUTE Ha Apxagarta. [NpsuTe go-
KYMEHTV BO KOM Ce uHuumpa aebarta 3a
yrorarta Ha Ap)asaTta Kako npomoTtep Ha
KopropaTueHara couujanHa oAroBOPHOCT
ce cpekaBaaT BO JoUHUTE AeBedeceTTu
rogvHN Ha MWHATUOT U NOYETOKOT Ha 21
BEK, Kou Gea OUPEKTHO WM3roTBEHW Of,
CTpaHa Ha caMuTe ApXXaBu UNn of cTpaHa
Ha MeryHapoaHu opraHusaumm (Esponcka
komucuja, 2001). OBue [OKYMEHTU ja
yKaxyBaaTt nortpebarta gpxasata da ce
BKIy4Ys BO NPOMOBMPae Ha Kopropa-
TMBHaTa couujanHa OArOBOPHOCT KaKo
OOroBOp Ha coumjanHUTE U eKOMOLUKUTE
npobrnemu Kou ce nocneguua Ha Kopro-
paTVBHWTE aKTUBHOCTY BO rnobanunsunpax
€KOHOMCKW KOHTEKCT. 3eneHara kHura Ha
Esponckata komucuja (2001) ja npetcra-
ByBa KOprnopaTuBHaTa couujanHa ogro-
BOPHOCT KakO MexaHu3am 3a NOCTUrHY-
Bakbe Ha CTpaTeLLKNTE Lieny Ha ApXKasuTe

policies. (Altman.N, 2005)

The focus of the analysis accord-
ing to the political context is devel-
oping a theoretical framework for
determining the involvement of the
state in promoting corporate social
responsibility and connection with
some of the major challenges of
today, such as the globalization of
economics and political policy, wel-
fare state, the crisis of the state of
prosperity, competitiveness and in-
novation of national economies and
sustainable development.

Traditionally, corporate social
responsibility is defined as a volun-
tary action by business companies
which exceeds the legal regulations.
Analyses are generally focused on
the relationship between the relevant
legal framework and the activities of
the state. The first documents which
initiate a debate on the state’s role
as a promoter of corporate social re-
sponsibility are found in the late nine-
ties of the last and the beginning of
the 21st century, which were directly
prepared by the countries them-
selves or by international organiza-
tions (European Commission, 2001).
These documents indicate the need
for the state to get involved in pro-
moting corporate social responsibil-
ity as a response to the social and
environmental problems as the re-
sult of corporate actions in a global-
ized economic context. The Green
Paper of the European Commission
(2001) represents the corporate so-
cial responsibility as a mechanism
for achieving the strategic goals of
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Of CTpaHa Ha 6usHuc komnaHunTe. 3ene-
HaTa KHUra npeseHTMpa v anenupa 3a ko-
pucTere Ha JoOpW NpakTMKM of CTpaHa
Ha BM3HUC KOMNaHWMTE KoM MoXaT aje-
KBaTHO Aa oAroBopaT Ha couujanHuTe
NpeausBMUM NOBP3aHM CO EKOHOMCKMOT
pa3Boj, notpebata of oOykwn, egHaKkBu
MOXHOCTM, coumjanHa uHTerpaumja n oa-
pxnue passoj. OBue anenu ce Ha ucta
nMHKWja co nonuTukata Ha EBponckarta
yHvja og 1993 rogmHa, Kora rin noBukaa
€BPOncKuTe BU3HMC KOMMaHUK Aa NoMor-
HaT BO CnpaByBakeTO CO couujanHaTa
ncknyyeHoct. Toa e npBuoT obua 3a no-
3Ha4vajHa Mobunm3aumja Ha BU3HUC KOM-
NaHW1TE M OpraHu3npare Ha Kopropa-
TUBHA MpeXa Haco4YeHa KOH CripaByBak-e
Ha ogpeaeH couujaneH npobnem.

EBponckata komuncuja (2001) ro 3a-
CTanyBa CTaBOT JeKka CO npe3emMane Ha
couujanHn oaroBOPHOCTM U BOFTOHTEPCKM
3anox6u og cTpaHa Ha BU3HMUC KOMMNaHK-
UTe KOW MM HaOMUHYBaaT KOHBEHLMOHaT-
HWUTe perynaTopHu obBpcku, Tue ce obu-
AyBaart 1 fja ' NoaurHaT cTaHaapauTe Ha
coumjanHUOT pasBoj, 3alUTUTa Ha XUBOT-
HaTa cpegvHa u noynTyBake Ha yHaa-
MeHTanHuTe YoBekoBM npasa. Komucuja-
Ta ja NoBp3yBa koprnopaTvBHaTa couujan-
Ha OZIrOBOPHOCT CO MOpaKUTe 3a OAPXIUB
coumjaneH paseoj Bo EBpona, noteHuu-
pajku ja egHakBaTa BaXKHOCT HA €KOHOM-
CKMOT pas3Boj, coumjanHaTa Koxesuja u 3a-
LITMTaTa Ha XUBOTHaTa cpeamHa, Kou ce
Aen o eBponckaTa coumjanHa areHaa.

Bo 2001 roauHa, EBponckarta komu-
cujaycBov M T.H. bena kHura Ha Brageere
Bo EBpona, co koja ce npomosupa EB-
pornckaTta paMmka 3a kopnopaTvBHa CoLu-
janHa ogroBopHOCT. Bo 0BOj OOKYMEHT,
KoprnopaTuBHaTa couujanHa OaAroBOPHOCT
MMa 3HaYajHM UMNMKauumM Bp3 cuTe

the state by business companies.
The Green Book presents and calls
for the use of good practices by
business companies which can ade-
quately respond to social challenges
associated with economic develop-
ment, the need for training, equal
opportunities, social integration and
sustainable development. These
appels are in line with European
Union policy since 1993, when the
European business companies were
urged to assist in tackling the social
exclusion. It is the first attempt for a
significant mobilization of the busi-
ness companies and organizing a
corporate network aimed at coping
with a specific social problem.

The European Commission
(2001) argues that by taking social
responsibility and voluntary commit-
ment by business companies that
exceed conventional regulatory obli-
gations, they try and raise the stan-
dards of social development, envi-
ronmental protection and respect
of fundamental Human Rights. The
Commission associated with the cor-
porate social responsibility by the
messages for sustainable social de-
velopment in Europe, emphasizing
the equal importance of the econom-
ic development, social cohesion and
environmental protection that are
part of the European social agenda.

In 2001 the European Commi-
ssion adopted the so-called White
Paper on Governance in Europe,
which promotes European frame-
work for corporate social responsibil-
ity. In this paper, the corporate social
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€KOHOMCKM 1 CouMjanHu akTepu, Kako u
o4 Ap)xasata, of kou ce Gapa aa UHKop-
nopuvpaaTt CcouumjanHO OAroBOPHM Mpak-
TUKN BO HMBHUTE aKTMBHOCTW. [pxaBaTa
MMa 3Ha4ajHa ynora BO OBO3MOXYBaHETO
Ha ycnoBuM 3a noggpwka Ha OusHuC
KOMNaHuMTe fa passBuBaaT couujanHo
OArOBOPHW MNONUTKKM M NpakTukn. Cnopen
0BOj [OOKYMEHT, KopropaTMBHaTa COLU-
janHa o4roBOpPHOCT HE € CaMO aKTUBHOCT
Ha BM3HMC KOMMaHWUMTE, TYKY U Ha Opy-
rMTe couujanHu CeKTopu, Kako LieHTparn-
HWUTE 1 NOKanHuTe Bnaau, opraHmsaummTe
Ha rparaHCcKoTO OnTecTBO, UTH. BaksnoT
npuctan Gapa u pegeduHMpare Ha
cTapuTe 1 BOCNOCTaByBakEe HA HOBM 0f-
HOCW NOMEryY CouMjarHUTE aKTepMW.

2. 3owTo KoprnopaTuBHa MHBONBUpa-
HOCT BO peLlaBaH-e€TO Ha NOoKanHu-
Te npobnemu?

JlokanHata 3aegHuua Moxe Oa ce
aeduHnpa kako reorpadckn gedmHmpa-
Ha 3aegHuWLa HacerneHa co rpyna Ha nyre
KOW XuBeaT egHu Ao apyru. TepMmUHOT 3a-
e[HWLa cyrepupa Aeka YneHoBuTe umaar
HEKOM 3aedHUYKU penaumun, 3aegHUYKU
BPEeOHOCTM UNW MHTEPECH U Ce 3anHTepe-
CUpaHM 3a KOMEKTWBHA, 3aefHu4ka Ado-
6pococTojba. MHory npakTvyHu u Teo-
PETCKN UCTPaXKyBaksa ja CTakHyBaart no-
3WTMBHaTa CTpaHa Ha nokanHuTe 3aeq-
HULM, MEFy KON Haj4eCTO Ce UCTaKHYBaHW:
NHTepnepcoHariHuTe BPCKM KOW Ce BOC-
nocTaByBaaT UnW, TakaHapeyYeHa mpexa
Ha odHOCW BO 3aefHuuata. Taa mpexa
Ha OOHOCKM OBO3MOXYyBa NyfeTo Kou ce
NoBp3aHW Aa crnofenysaat pasnuyHu uc-
KycTBa, 3Haewa, Aa Aenat 3aefHuuKu
BpPeOHOCTW, HO M Aa fasaaT nogapLuka
eaHu Ha apyru. (Laverak and Wallerstein,
2001).

responsibility has major implications
for all economic and social actors
and the state, which are required
to incorporate socially responsible
practices in their activities. The state
has an important role in establishing
conditions to support business com-
panies in order to develop socially
responsible policies and practices.
Under this document, the corporate
social responsibility is not only an
activity of business companies, but
also other social sectors such as
central and local governments, civil
society, etc.. Such an approach re-
quires redefining of the old and es-
tablishing new relationships between
the social actors.

2. Why corporate involvement in
solving local problems?

The local community can be de-
fined as geographically defined com-
munity inhabited by a group of people
who live side by side. The term com-
munity suggests that members have
some common relations, shared val-
ues or interests and are interested in
a collective, common welfare. A lot of
practical and theoretical studies high-
light the positive side of local commu-
nities, including the most prominent
ones, that are: interpersonal relation-
ships that are established or so called
network of relationships in the com-
munity. This network of relationships
enables people who are connected
to share different experiences, knowl-
edge, to share common values and to
give support to each other. (Laverak
and Wallerstein, 2001).
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Bo cBojata kHura CouujanHa pabo-
ma 80 slokannHama 3aedHuuya, [1oHeBcka
(2006) 36opyBa 3a TepuTOpMjanHa 3a-
efHu1ua - BO KOja HaceneHneTo e nosp3a-
Ho mery cebe nopaan NpocTopoT BO KOj
XuBee 1 PyHKUMOHanHa 3aegHuua - 3a-
€[HWYKNOT MHTEPEC KOj ' NOBP3yBa Nnyre-
TO (yyunuiwiTa, CNOPTCKM OpraHu3aumu,
BEPCKM, CTONAHCKWU, MONUTUYKK). Teopu-
UTe Ha nokanHata 3aegHuua, [loHeBcka
(2006) rn rpynupa Bo HEKOIKY rpynu, Cro-
pea Toa Ha Ko enemMeHTn og AeUHNLM-
jaTa nm ce naBa ocHoBeH akueHT. Crnopen
TOa, MOCTOjaT: EKOMOLLKM, MCUXOSOLLKN,
COLMONOLLKK, ypbaHo-pypanHu, Kako u
TEOpUM Of acnekT Ha TeopujaTa Ha ak-
umja.

Bo cBeToT noctojat MHOry npumepm
Ha GU3HWMC KOMNaHuM Kou ce TpyaaT Aa
oupat “0obpu rparaHn” Npeky HUBHO Au-
PEKTHO BKIy4YyBah€ BO PasBOjoOT Ha Jl0-
kanHata 3aegHuua. OBue GU3HUC KOM-
naHWM M HagMuHane TpaguumoHanHuTe
obBpCckM BO cMmucna Ha obe3benyBare
Ha Mpov3BOAM M YCNyru, Npeno3HaBake
1 NOYMTYBaHE Ha CTaHOAAPAUTE U OYeEKy-
BakbaTa Ha NoKanHuTe 3aegHuum u npe-
MWHyBaaT KOH NOTTUKHYBaH€ 1 NOAAPXKY-
Bak-€ Ha Pa3BOjoT Ha floKanHaTa 3aegHu-
La, Kako Aen o4 HUBHaTa couujanHa yro-
ra Koja npuaoHecyBa 3a 34paB pacT v
pa3Boj Ha fnokanHarta 3aegHuua 1 Ha 6us-
HWC KOMMaHujaTa.

KopropaTuBHOTO y4eCcTBO BO pa3sBo-
jOT Ha 3aegHuUaTa ja HagMuHyBa aedu-
HuuWjaTa Koja BKIy4yBa CaMo: AOHVpaHe
Ha napw, Bpeme, aobpa, ycnyru, nuaep-
CTBO WNW ApYyr1 pecypcu BO 3aedHuuaTa
BO KOja OWM3HMC KOMnNaHwjata paboTw.
OBue pecypcy NprMapHO MM 3afoBory-
BaaT coumjarnHuTe N eKOHOMCKUTE NoTpe-
6u Ha 3aegHuuaTa, a BO UCTO BpeMe, ja

In her book Social work in the lo-
cal community, Donevska (2006) pre-
sents the territorial community - in
which the population is connected
with each other sharing the space in
which it is living and the functional
community - the common interest
that connects people (schools, sports
organizations, religious, economic,
political). Theories of local community
Donevska (2006) grouped into several
groups, according to the elements of
the definition which are given primary
emphasis. According to that, there are
environmental, psychological, socio-
logical, urban-rural, as well as theories
in terms of the theory of action.

There are many examples of busi-
ness companies in the world that are
trying to be “good citizens” through
their direct involvement in the local
community development. These busi-
ness companies overcome traditional
obligations in terms of providing prod-
ucts and services, recognizing and
respecting the standards and expecta-
tions of the local communities and are
moving towards encouraging and sup-
porting the local community develop-
ment as a part of their social role which
contributes to healthy growth and de-
velopment the local community and
the business company.

The corporate participation in
community development exceeds the
definition which includes only donating
money, time, goods, services, leader-
ship and other resources in the com-
munity where the business company
operates. These resources primarily
satisfy social and economic needs of
the community, and simultaneously
are strengthening the link between
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3ajakHyBaaT Bpckata rnomery OusHuc
KOMMNaHUMUTE U XMBOTOT BO floKanHara 3a-
egHuua. Kopucta koja 61M3HMC KOMNaHu-
UTe ja MMaaT of BKIy4yBaH-ETO BO Pa3Bo-
jOT Ha nokanHaTta 3aefHuua e, npeqg ce:
penyTauuja, nogobpeH crtaTyc BO fokan-
HaTa 3aedHMUA U NO3UTUBEH edekT Ha
MoparnoT Ha BpaboteHute. Yecto natuy,
OU3HMC KOMMAHUUTE UHBOMBUPAHETO BO
NOKanHUTe 3aedHuUM 1o rmedaaT Kako
cumbon Ha BpaboTEeHWTE, Ha HUBHUTE
€TUYKM U KOPNOopaTUBHU BPEOHOCTW.

Mepuenuujata 3a kopucta Koja ja
nvaat OM3HUC KOMMNaHWuTE Bapupa BO
OGU3HUC CEeKTOPOT. 3a HEKOM OM3HUC KOM-
NaHWK, BKIy4yBaH-ETO BO Pa3BojoT Ha J10-
KanHaTta 3aegHuua 3Ha4um obesbenyBar-e
Ha [o3BOfa 3a AOMropodHO paboTtemse.
3a nomanute GU3HMUC KOMMNaHUK, BKITyYY-
Bak-E€TO BO 3aegHuuata 3Haun nogobpy-
Bake Ha BoOfMjaTa Ha MOTpOLlyBauuTe u
nogobpyBare Ha Nas3apor.

2.1. Momusu u Ha4uHu 3a
KopriopamueHu couujanHu
UHmMepseHyuu

Pa3bunpareTo Ha HEKOU BU3HUC KOM-
naHWM 3a coumjanHata OAroBOPHOCT €
NOLUMPOKA M T BKIyYyBa O4YeKyBaraTa
Ha cuTe rpynu of HafBOPELLUHOTO M BHa-
TPELIHOTO OKPYXyBake Ha BU3HWUC KOM-
naHujaTa, BKITydyBajku ri: BpaboTeHuTe,
fobaByBaunTe, NOTPOLUyBaYMTE, Kako M
aKTepuTe Ha NnokanHaTa 3aegHuua Kako
HagBsopewHn chaktopun. [pyrn GusHUC
KOMMaHUM oA couujanHo BKIyYyBake
nogpasbupaar camo obe3benyBare Ha
HagBopellHa (oMHaHCKUCKa nogapLuka 3a
Gnarococtojba Ha nokanHata 3aefHvua,
CMOPT, KyNTypa 1 YMETHOCT Unun 3a Coum-
janHo 3arposeHu rpynm kako HespaboTeHn
nnn 6e3gomMHu. KopeHnTe Ha oBMe HOBU

the business companies and the life in
the local community. The benefit that
business companies have from the in-
volvement in the development of the
local community, first of all are as fol-
lows: the reputation, improved status
in the local community and the positive
effect on employees’ morality. Often
business companies involvement in
local communities see as a symbol of
the employees, their ethical and corpo-
rate values.

The perception for the benefits
which business companies have, var-
ies in the business sector. For some
business companies, involvement
in the local community development
means providing a permit for long-term
operation. For small size business
companies, the involvement in the
community means improving the will-
ingness of consumers and improve-
ment of the market.

2.1 Motives and modes of corporate
social interventions

Understanding of some business
companies for social responsibility
is broader and includes the expec-
tations of all groups of external and
internal environment of the compa-
ny’s business, including: employees,
suppliers, customers as well as the
local community actors as external
factors. Other business companies,
under social inclusion solely un-
derstand provision of the external
financial support for the welfare of
the local community, sports, art and
culture or socially disadvantaged
groups such as the unemployed or
the homeless ones. The roots of
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MPUTUCOLIM KOH KOMMNaHUUTE Ce KOMIeK-
cHu. TpaguumoHanHo, BU3HUC KOMMNaHU-
Te ce 3aMHTepecupaHm 3a cBojara peny-
Tauuja Bo 3aegHuULaTa. 3aaaro nocturHar
TOa, BU3HKC KOMMNaHUKUTE Ce CBECHU AeKa
um Tpeba noaaplLuka v gosepba of 3aed-
HULaTa. HaaBopeLwHWOT NPUTUCOK Ha Bu-
3HWUC KOMMaHUUTE Of CTPaHa Ha XuTenuTe
Ha NloKanHaTa saefHu1La 3a NoaoopyBatbe
Ha COLIMO-EKOHOMCKMOT CTaTyC Ha 3aef-
HULaTa nNpeausBMKyBa U KynTypHa npo-
MeHa, koja Tpeba fa Guae nogapikaHa co
COO[BETHa fnerucnartea of cTpaHa Ha
LieHTpanHarTa 1 nokanHara BracrT.

HaunHuTe 3a BKNyyyBahe Ha 61U3HUC
KOMMNaHuMTe BO pas3BoOjOT Ha fokanHarta
3aedHuUa ce pasnuyHM U OBO3MOXyBaaT
NUCKOPUCTYBakE Ha KPEATUBHWU TEXHWKU
npeKy KoM KOMMaHuuTe ro 3roremysaat
YyBCTBOTO Ha ropgoCcT BO JlOKanHuTe
3aegHuumM. BknydyBareTo Moxe aa buge
npeky napTHepCKW nporpaMmu co enyka-
TUBHW W NOKaNHW TPEHWHT opraHu3auuu,
unu usrpagba Ha nokanHu pekpeaTuBHA
KanauuTeTu, akTMBHOCTM of obnacTta Ha
couvjanHarta 3awTtuta Kako MOMOLW Ha
6e300MHMUM U couMjanHO 3arpo3eHwu,
nogapLuka 3a noMoLl Ha CTapu U UsHe-
MOLLTEHM, NOMOLL Ha Miaan HeBpaboTe-
HW. YecTto natn, GM3HUC KOMNaHUMTE
noaapXyBaaT paBOj Ha yMeTHocTa U
CMOPTOT BO 3ae4HWLMTE, KAKO U MOMOLL
3a npoueHyBare Ha noTpebuTe n cucte-
MaTCKu MpucTan 3a pellaBame Ha CoLMo-
€KOHOMCKUTE MNpobnemMn u MHULMpaHe
Ha ogpXnuB coumjaneH passo;.

Mporpamute 3a couujanHKU UHTEp-
BEHLMW BO NoKanHaTta 3aefHvua Ha bums-
HUC KOMMaHUMTe CE MOLUMPOKO ce pac-
npocTpaHyBaaT Bo GU3HMC CBETOT BO Ae-
HELLHO BpemMe, Kako pesynTaT Ha 3rone-

these new pressures on companies
are complex. Traditionally, busi-
ness companies are interested in
their reputation in the community. In
order to achieve this, the business
companies are aware that they need
support and trust from the commu-
nity. The external pressure on the
business companies by residents
of the local community for improv-
ing the socio-economic status of the
community, also causes the cultural
change that needs to be supported
by an appropriate legislation by the
central and local government.

Ways to involve business devel-
opment companies in the local com-
munity are different and allow utiliza-
tion of creative techniques through
which companies increase the sense
of pride in the local communities.
Involvement could be through part-
nership programs with local educa-
tional and training organizations, or
construction of local recreational fa-
cilities, activities in the area of social
protection in order to help the home-
less and socially disadvantaged,
support to help elderly and weak
ones, help to the young unemployed
people. Business companies often
support development of the arts and
sports in the communities, as well as
a help to assess the needs and sys-
tematic approach in solving the so-
cioeconomic problems and initiating
of sustainable social development.

Programs for social interventions
in the local community of the busi-
ness companies are widely spread
in the business world nowadays, due
to an increased awareness of the
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MeHaTa CBECT Ha OM3HUC KoMNaHumTe 3a
coumjanHuTe UMMUKaAUMN Ha HUBHUTE
aktuBHocTu. OBue 3anoxbu ce pednek-
TUpaaT HW3 BOMIOHTEPCKM COUMjanHM aK-
TUBHOCTW, NPEKYy:

e YcBOjyBaHe Ha €TUYKMOT KOAEKC
Ha ogHecyBamse€,

e Pa3Boj Ha nokanHarta 3aegHuua
NpPeKy BONMOHTEPCKM Nporpamm Ha
BpaboTeHunTe,

o TPEHWHT 1 eaykaTUBHM aKTUBHOCTY
Ha nokanHuTe 3aegHuLUM,

o MUVKPOKPEAUTHN NTUHUK,

e OGe3benyBarse Ha onpema u
maTtepujanu 3a fnokanHute
yymnuwTa,

e [lopobpyBarse Ha ycnoeuTe BO
NOKanHuTe couwjanHmn JOMOBM

e JlokanHu n pernoHanHu wemm 3a
OTBOpar-€ Ha paboTHU MecTa.

3oLwT0 BU3HMC KOMNaHUKTE ce oany-
JyyBaaT Aa UMMNeMeHTupaaT couumjanHa
nporpama 3a pa3Boj Ha NoKanHara 3aea-
Huua? [lpBo, 3apagn HaOBOPELUHMOT
NPUTMUCOK Of aKTepUTe BO NOKanHarta 3a-
efHvua, npeq ceé: noTpollyBavute, Me-
ANyMUTE, NOKanHUTE aBTOPUTETU U N-
OEepW, VHBECTUTOPUTE, LUMBWUITHUOT CeK-
Top. CO EKOHOMCKMOT pacT Ha Ou3HuC
KOMMaHuUTe pacTaT u couujanHuTe ove-
KyBakba, LUTO TME MOXaT [a Hanpagar 3a
onwTecTeoTo. Bo ncto Bpeme, GU3HUC
KOMNaHuMTe cakaaTt ga ja 3gobujat go-
Bepbara og nokanHara 3aegHuLa 1 caka-
aT Aa BocrnocTaBaT MOTECHW OOQHOCU Ha
copaboTka CO NoKanHUTe akTepu.

Ycnexot Ha nporpamuTe 3a kopriopa-
TMBHO BKIydyBake BO PasBOjoT Ha Ilo-
kanHaTta 3aeqHuLa 3aBVCK O NoAApPLUKa-

business companies for the social
implications of their activities. These
commitments are reflected through
voluntary social activities through:

e adoption of the ethnic code of
conduct,

e Development of the local com-
munity through voluntary pro-
grams for the employees,

e training and educational activities
in the local communities,

e micro credit lines,

e provision of equipment and ma-
terials for local schools,

e improving social conditions in lo-
cal social homes

e |ocal and regional schemes for
creation of jobs.

Why business companies decide
to implement social development pro-
gram of the local community? First,
because of the external pressure by
actors in the local community, and
first of all: consumers, the media, lo-
cal authorities and leaders, investors,
civil sector. Together with the econom-
ic growth of the business companies,
also grow the social expectations that
they can do for the society. At the same
time, the business companies want to
gain trust from the local community
and wish to establish closer coopera-
tive relations with the local actors.

The success of programs for cor-
porate involvement in the local com-
munities development depends on
the support of business company’s
management and the pressure of the
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Ta Ha MeHaLIMEHTOT Ha BU3HMUC KOMMaHK-
jata n o4 NPUTUCOKOT Ha BpaboTeHuTe.
NcTpaxysarweto Ha AntmaH (2005) no-
KaxkyBa Jeka nogapLukata Ha MeHaLMeH-
TOT 3a ycrex Ha couujanHuTe nporpamu
Ha KOMMaHujaTa e BaXkHa, HO HeJOBOMHa.
3a ycnex e BaxkHa 1 NOCBETEeHOCTa 1 BOM-
jata Ha BpaboTeHuTe da npuaoHecart 3a
pa3BOojoT Ha 3aedHuuara. AnTmaH r ge-
vHMpa BpabOTEHUTE KAKO KPUTUYEH
chakTop 3a BOCMOCTaBYBaH-€ Ha Koprnopa-
TMBHM BPCKWM CO flOKanHaTta 3aegHuua.
AnTmaH Toa ro notepayBa co akToT
Jeka BpaboTeHuTe XuBeaT BO NOKanHuTe
3aeHNLM N Ce HEej3NHWN HajBaXKHM amba-
cagopu. CoBpeMeHUTE KOMMaHWK o npe-
no3HaBaarT W BpefHyBaaT OBOj (pakTop n
v NOAApPXKyBaaT BpaboTeHWTe Aa MHULK-
paaT aKTUBHOCTW 3a fOKaneH pas3Boj.
BpaboTteHuTte T0a ro rnegaar kako BOCMO-
CTaByBah-€ Ha Bpcka nomery npodecmo-
HaInHMOT W NPUBATHMOT >XUBOT; TUE O4Ye-
KyBaaT HMBHaTa KOMMNaHwvja aa rm noaap-
KyBa npallawarta WwTo BpaboTeHuTe
nogapxyeaat BO NMPUBATHUOT XXUBOT.

BaxHocTa Ha HagBopeLUHUTe 1 BHa-
TPewWHnTe (aKTopu BO MOTUBMPAH-ETO
Ha Bu3HMCUTe 3a cnpoBedyBake Ha Co-
upjanHu nporpamu e NoTBpAeHa 1 of, no-
HOBOTO UCTpaxyBare Ha Kpuc MapcaeH
nAHyna MoxaH, o6jaBeHo Bo Egporickuom
Maz2a3uH 3a couyujariHa KopriopamusHa
odezosopHocm. CTtyoujata aHanuaupa
505 couujanHn npoekTn, og 340 eBponcku
KOMMaHuu, YneHosu Ha EBponckara mpe-
Xa 3a coumjanHa koxeauja. Hajronem 6poj
O UCMUTaHWUTE KOMMNaHWM ce usjacHune
Aeka Gune BKIyYeHn BO couujanHn npo-
€KTW, Kako OAroBOp Ha BHATpeLUHWUTE
dhakTopu Ha npuTncok (39%), unu Haaeo-
pewHnTe coumjanHm daktopu (38%), unu
kombuHaumja og asata dpaktopa (23%).
(Eurpoean CSR Magazine, 2007)

employees. The Altman’s research
(2005) shows that the management’s
support for the success of the social
programs of the company is impor-
tant, but it is insufficient. The commit-
ment and willingness of employees
to contribute to community’s devel-
opment is also important for the suc-
cess. Altman defines employees as a
critical factor for establishing corpo-
rate relationships with the local com-
munity. Altman confirmes it by the fact
that employees who live in the local
communities are their most important
ambassadors. Modern companies
recognize and value this factor and
support the employees to initiate local
development activities. Employees
see it as establishing a link between
professional and private lives; they
expect their company to support them
in issues that they support in their pri-
vate life.

The importance of external and
internal factors motivating companies
to implement social programs is also
confirmed by the recent research by
Chris Marsden and Anupa Mohan pub-
lished in the European Magazine for
Corporate Social Responsibility. The
study analyzed 505 social projects
of 340 European companies, mem-
bers of the European Social Cohesion
Network. Most of the surveyed com-
panies declared that they had been in-
volved in social projects as response
to internal factors of pressure (39%)
or external social factors (38%) or a
combination of both factors (23%).
(Eurpoean SWC Magazine, 2007)
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2.2. ®akmopom Ha KOHKYpeHmMHa
npedHocm

HapBopeluHute dhaktopu ce npocrie-
OEHN 1N CO BHATpeLHU dhakTopu Ha npu-
TUCOK KOW Npounanerysaar of co3faBare
Ha KOHKypeHTHaTa nNpegHOCT Ha BGusHUC
KOMMaHunTe, Kako U CTaBoOBUTE U Bpea-
HOCTUTE KoM M MmaaT BpaboTeHuTe W
MeHavlepute Bo H1B. CTaHyBa €BUAEHTHO
[AeKa HoBUTE TpeHJoBM Ha nubepanusa-
UMja Ha nasapute n HoBUTE UHpopmMaTU-
YKWN TEXHOMOMM, FO HamManmja 3Ha4YeHETO
Ha TpaavumoHanHaTta KOHKypeHTHa npea-
HOCT Ha 613HuC komnaHuuTe. ViHdopma-
ummuTe 3a MHOBaLMWTE M NPOM3BOAUTE Ce
nogocTanHu of 6uno kora. Bo TakBa cu-
Tyauuja, 6M3HMC KOMNAHWUMTE Ce BO MO-
CTOjaHa noTpara 3a HOBU U3BOPU Ha KOH-
KypeHTHa npegHOCT Koja Hema da buge
NEecHO Aa ce Konupa 1 pennuumpa, a ke
Ouae 3alWTUTEH 3HaK 1 Aen o UMULIOT Ha
Taa KomnaHuja. CouujanHute nporpamu,
KaKo LUTO ce KoprnopaTtuBHWUTE BKIy4yBa-
Hba BO Pas3BOjoOT Ha NokanHaTa 3aegHvua,
ce efeH o M3BOpWUTE 3a MOCTUrHyBaHe
Ha KOHKypEeHTHa MpegHOCT Ha OusHWC
komnaHuute. (N. Rogovski, 2006)

HaunHOT Ha koj GU3HUC KOMNaHWjaTa
ofroBapa Ha CouUMjanHWOT MPUTUCOK K
Gapa HOBM M3BOPWU HA MOCTUrHYBak-E€ Ha
KOHKYpEeHTHa NpeaHOCT MPeKy BKIyvyBa-
K€ BO COLMjarnH1oT pa3Boj Ha flokanHata
3aegHuua, € cneumndunyeH 3a Cekoj MHan-
BuayaneH 6usnuc. BaxxHo e oa ce oedw-
HMpaaT HeKoW OnLwIT! NpUcTanu Kou Mo-
XaTt fa rm Kopuctat KoMnaHumTe 3a npak-
TUYHO CMpPOBELYBaHE€ HA MHULMjATUBUTE
BO foKanHarta 3aegHuua, og efHa cTpa-
Ha, U naeHTnduKyBare Ha opMK Ha
coumjaneH NpUTUCOK KOW NoKanHuTe 3a-
edHUUM MoXaT da v KopucTart, og, Apyra

2.2 Factor of the competitive advan-
tage

External factors are also accom-
panied by internal factors of pressure
arising out of the creation of competi-
tive advantage of business compa-
nies as well as attitudes and values
that employees and managers have
in them. It is evident that the new
trends of market liberalization and
new information technologies have
reduced the importance of the tradi-
tional competitive advantage of busi-
ness companies. Information about
innovations and products are more
accessible than ever before. In such
a situation, business companies are
in a constant search for new sources
of competitive advantage that shall
not be easily copied and it shall be the
trademark and a part of the image of
that company. The social programs,
such as the corporate involvements in
the development of the local commu-
nity is one of the sources to achieve
a competitive advantage of the busi-
ness companies. (Rogovski.N, 2006).

The way in which the business
company responds to the social pres-
sure and seeks for new sources of
achieving competitive advantage
through involvement in social devel-
opment of the local community is spe-
cific for any individual business. It is
important to define some general ap-
proaches that could be used by the
companies for practical implementa-
tion of initiatives in the local communi-
ty on one hand and identifying forms of
social pressure that could be used by
the local communities. Development
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cTpaHa. porpamute 3a BKMy4yBake BO
pa3BOjOT Ha nokanHata 3aefHvua npet-
CTaByBa CyLUTUHA Ha couujanHaTa cTpa-
Termja Ha MHory ousHucy.

3. KomnoHeHTH Ha
KopnopaTuBHaTa couujanHa
OAroBOPHOCT

Bo nutepatypata ce cpekaBaaTt 4
BMOOBW Ha couujanHn O4roBOPHOCTH KOW
ja codmHyBaart LenocHara KoprnopaTtuBHa
coumjanHa OdroBOPHOCT:  EKOHOMCKA,
npaBHa, €TUYKa U unaHTponcka ogro-
BOpHOCT. OBue 4 KaTeropun, Unn KOMmMo-
HEHTU Ha ogroBopHocT, Kapon Apuu ru
npeTcTaByBa BO BWA Ha nupamuia, Koja
BO nuTepaTtyparta e nosHara kako lNupa-
mugata Ha Kapon. (Archie C. 1991)

Mpwukas 6p. 1:
Mupamngara Ha Kapon

dunaHTponcka
philantropictropic

inclusion Programs of the local com-
munity is the essence of the social
strategy of many businesses.

3. Components of the corporate
social responsibility

In the literature, 4 types of so-
cial responsibilities are found which
create the full corporate social re-
sponsibility: economic, legal, ethical
and philanthropic responsibilities.
These 4 categories or components
of responsibility, Carol Archie has
presented in a pyramid, which in the
literature are known as the Carol’s
Pyramid . (Archie C. 1991)

Chart 1:
Carol’'s pyramid

ETtnyka oaroBopHoCT
Ethical responsibility

[MpaBHa ogroBopHOCT
Legal responsibility

EkoHomcka ogroBopHOCT
Economic responsibility

U3zeop: Archie, C., 1991

erIpaMVID,aTa ' OTCIIMKYyBa YeTnpute
KOMMOHEHTN Ha KopnopaTtuBHata COuUn-

Source: Archie, C., 1991

The pyramid reflects the four
components of corporate social re-
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janHa oAroBOPHOCT, NOYHYBAjKN Of €Ko-
HOMCKaTa O[rOBOPHOCT, Kako OCHOBa 3a
PYHKUMOHMPaHETO Ha BU3HNC KOMMNaHW-
ute. Bo ncto Bpeme, og 61U3HUC KOMMNaHU-
UTe Ce OYeKyBa a ja nouMTyBaar ynorarta
Ha NpaBoTO, buaejkn 3akoHWUTE ce Koau-
dvumpaHn  onwTecTBeHO npudarteHn
nnu HenpudpateHn ogHecyBara. CrnegHa
€ OAroBopHocTa 6M3HUC KOMNaHwjata aa
ce ogHecyBa €TUYKM, 3Haun da paboTu
npasunyHo, cdep M ga ja MUHMMU3UPaA
lwiTeTara LWTO MOXe [a ja Hanpasu KOH
BpaboTeHunTe, NOTpoLLyBaYuTe U 3aedHU-
uata. KoHeuyHo, of 6U3HMC KOMNaHuuTe
ce ovekyBa Aa bugat nobpw koprnopaTue-
Hu rparadun. OBa e ondareHo BO dumnaH-
TpornckaTta 04AroBOPHOCT, Kafe Ce O4YeKyBa
6u3HUC KOMMaHuMTE Aa OoHupaaT u-
HaHCUCKKN, YOBEYKN N TEXHUYKU pecypcu
BO IlOKanHuTe 3aedHuum, co uen nogo-
OpyBatbe Ha KBanmUTETOT Ha XKMUBOTOT.

KoMnoHeHTUTe Ha KopropaTuBHaTa
coumjanHa oAroBOpPHOCT MerycebHo ce
HagoMoMHYBaaT U He Cce WCKIy4vyBaar.
WcTo Taka, BaKBOTO NpUKaxKyBake Ha 0a-
JENHNUTE KOMMOHEHTU MM nomaraaT Ha
Ou3HUC kOMMNaHWMTe aa pas3bepar aeka
pasnuyHMTEe TUMNOBM Ha OArOBOPHOCT Ce
BO KOHCTaHTHa U AnHamunyHa merycebHa
TEeH3MYHOCT. HajuspaseHa TeHsunja e no-
Mely ekoHoMcKaTa - npaBHaTa, eKOHOM-
ckarta - eTMdkata U ekoHomckarta - du-
naHTponckata. OBne TEH3UN ce opraHu-
3aUMOHa peanHocT Ha BU3HUC KOMNaHK-
UTe M LUenTa Ha NPe3eHTUPaETO Ha oa-
rOBOPHOCTUTE BO BMA Ha NUpamuga e tme
Oa ce npuKaxkaT KaKo KOMMOHEHTU Ha
edHa uenvHa. Hue Tpeba ga rv umaat Bo
npeasua OU3HUC KOMMaHUKUTE Kora oHe-
CyBaaT OAMYKM WK npe3emMaar akTMBHO-
CTW Unu Nporpam, co uern aa ce UcnonHar
CMTE KOMIMOHEHTM Ha KoprnopaTvBHaTa
couujanHa ofroBopHocT. BaxHo e ga ce

sponsibility, ranging from economic
responsibility as the basis for the
functioning of business companies.
At the same time, the business com-
panies are expected to respect the
role of law, as laws are codified so-
cially accepted or unaccepted be-
haviors. The next is the responsibility
of the business company to behave
ethically, that means to operate in a
fair way, honestly and to minimize
the damage that could be made to
employees, customers and the com-
munity. Finally, the business compa-
nies are expected to be good corpo-
rate citizens. This is covered by the
philanthropic responsibility, where
the business companies are expect-
ed to contribute financial, human and
technical resources to the local com-
munities to improve the quality of life.

The components of the corporate
social responsibility are complemen-
tary and not exclusive. Such a pre-
sentation of individual components
also helps business companies to
understand that different types of re-
sponsibility are in constant and dy-
namic interpersonal tensions. The
most expressed tension is between
the economic - legal, economic -
ethical and economic - philanthropic.
These tensions are the organiza-
tional reality of business companies
and the purpose of the presentation
of the responsibilities in a form of a
pyramid is that they are presented
as components of a whole. The busi-
ness companies should have them
in mind when make decisions or take
actions or programs designed to
meet all components of corporate so-
cial responsibility. It is important to
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HarnomMeHe adeka OBME OAroBOPHOCTU Mo-
cToene of cekorall Kaj 6M3HMC KoMnaHu-
nTe, HO BO NOCNEeaHUTEe roauHU eTudkaTta
n dumnaHTponckata KOMMOHEHTa 3a3e-
MaaT nocebHO 3Ha4ajHO MeCTO.

3.1. EkoHomcka 0d2080pHOCM

WNcTopucku, GusHnc komnaHuute 6ea
co3aaBaHM Kako €KOHOMCKN MHCTUTYLUK
co uen obesbenyBake Ha NPOU3BOAUN K
ycnyrm 3a onwTectoto. [poduTor e
rMaBeH MOTMB 3a OCHOBaH-€ Ha KOMMNaHW-
ute. MNpen ga Gugat NOWKMPOKO AehrHK-
paHu, BU3HMC KOMNaHUMTe 6ea OCHOBHUTE
€KOHOMCKM eauMHULM BO OMWTECTBOTO.
Kako Takeu, HMBHaA NpumapHa ynora be-
we ga obesdbenysaar gobpa u ycnyru kon
UM ce NoTpebHM Ha NOTpoLlyBaynTe, a BO
TOj Npouec Aa octeapysaat npocut. Co
TEKOT Ha roguHuTe, uaejata 3a ocTeapy-
Bake Ha nNpoguT ce TpaHchopmmpa BO
naeja 3a OCTBapyBake Ha MakcumaneH
nNpocuT, WTO € NpUMapeH OBUXKEYKN MO-
TUB Ha KOMNaHuuTe n aeHec. Cute gpyrm
BMOOBWU Ha OOrOBOPHOCT Ce 3aBWCHMU 0f
€KOHOMCKaTa OfroBOPHOCT Ha ©Ou3HUC
KoMnaHwujarta.

note that these responsibilities were
always present among the business
companies, but in recent years, ethi-
cal and philanthropic components
take a particularly important place.

3.1 Economic Responsibility

Historically, the business compa-
nies were created as economic insti-
tutions in order to provide products
and services to society. The profit
is the main motive for the establish-
ment of companies. Before broadly
defined, the business companies
were the basic economic units in the
society. As such, their primary role
was to provide goods and services
needed by the consumers, and in
that process to realize a profit. Over
the years, the idea for realization of
profit is transformed into an idea to
achieve a maximum profit, which
even today, is the primary driving
motive of companies today. All other
types of liability depend on the eco-
nomic responsibility of the business
company.
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Tabena 6p. 1

EkoHOMCKa 1 npaBHa KOMMOHEHTa Ha
KopnopaTuBHaTa coumjanHa

OoAroBOpHOCT
Egﬁﬁgrgﬁfa lMpaBHa KOMMOHEHTa
(002080pHOCMU) (odz2080pHOCMU)

1. BaxHo e ga ce
paboTu Ha HauWH
KOj € BO COrnacHoCT
CO O4YeKyBaHbaTa

Ha OMLITECTBOTO U

1. BaxHo e ga ce
paboTu Ha Ha4WH Koj
Ke ja Mmakcummsmpa

3apaboTysaykara. NpasoTo.
2. BaxHa e 2. BaxHo e fa ce
noceeTeHocTa MounTyBaaT pasfnyHu

HauMoHalnHn n
NOoKanHu perynatuseu.

na ce buge wTo
€ MOXHO rnoBeke

npocouTabureH. 3. BaxHo 3a ycneliHa

O13HMC KoMNaHuWja e
na buge nedmHmpaHa
Kako KomnaHuja

Koja rv n3spLuyBa
npaBHUTE 0OBPCKMN.

3. BaxxHo e ga ce
oOpXKyBa cunHa
KOHKYPEHTHa
nosuuuja.

4. BaxxHo 3a ycneluHa
613HMC KoMNaHuja

€ cekoraw ga buge
AedrHpaHa Kako
BMCOKO NPOUTHA.

4. BaxHo e ga
obesbenysa
NPOW3BOAN U YCyTU
LUTO I 3ag0BoOMyBaaT
MWHUMYM NpPaBHUTE
Gapatba.

WU3zeop: Archie, C., 1991

3.2. MpasHu odz080pHOCMU

Op 613HUC KOMMaHUUTE ce OYeKkyBa
[a v noyutyBaaT 3aKoHWUTe W MpaBHUTE
perynaTmBu Kako OCHOBHM Npaswmna cro-
pen Kou komnaHunTe pabotart. MpaBHuTE
perynaTveu rnpeTcTtaByBaaT KoavpaHa
eTuka Ha dep oHecyBa-€e, BOCrNoCcTaBe-
Ha, Npen ce, o ApXasaTta M 3aKoHoaaB-
HUTE WHCTUTYUMWU. Toa, BCYLLHOCT, € U
BTOPOTO HMBO BO NMMpamuaara, uako 3a-

Table No. 1
Economic and legal component of the
corporate social repssonisibility

Economic component
(responsibilities)

Legal component
(responsibilities)

1. It is important to
operate in a manner
consistent with the
expectations of the
society and the Law.

1. It is important to
operate in a way that
shall maximize profits.
2. It is important to
respect the different
national and local
regulations.

2. The commitment
to be as profitable as
possible is important.

3. For a successful
business company
it is important to

be defined as a
company that fulfills
the legal obligations.

3. It is important to
maintain a strong
competitive position.

4. For a successful
business company
it is important to be
defined as a highly
profitable.

4. It is important to
provide products and
services that meet
the minimum legal
requirements.

Source: Archie, C., 1991

3.2 Legal responsibilities

The business companies are ex-
pected to obey laws and regulations
as legal ground rules under which the
companies operate. Legal regula-
tions represent the coded ethics of a
fair conduct, primarily established by
the state and the judical institutions.
Actually, it is the second level in the
pyramid, although together with the
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€0HO CO EKOHOMCKaTa OZArOBOPHOCT NpeT-
cTaByBaaT (PyHAAMEHTanHa OCHOBa Ha
CNoBOAHMOT NPETNPUEMAYKUN CUCTEM.

3.3. Emuuku o8z080pHOCMU

Nako ekoHOMCKMTE 1 NpaBHWUTE 0Aro-
BOPHOCTY M1 AecbuHmpaaT eTuukuTe Hop-
MM 3a bep M MpaBMYHO OOHECyBahse,
€TUYKNTE OOroBOPHOCTM MV BKINyYyBaaT v
aKTUBHOCTUTE N NPaKTUKUTE KOW Ce o4ye-
KyBaHW Wnu HenpudateHn og onwTtec-
TBOTO MaKO TUE He Ce perynupaHun co 3a-
KOH. ETn4kuTE 0aroBopHOCTU r npeTcra-
ByBaaT CTaHAapamuTe, HOPMUTE UK Ove-
KyBarbaTa KOW 3aefHuuaTta rm noumtysa
Kako goep, NpaBM4HU U MOpanHn. ETuyku-
Te OArOBOPHOCTU NOHEKOraLl BKIyYyBaaTt
1 HoBONpuaTeHN HOPMUN UK BPEAHOCTYU
KOW ce ofpa3 Ha NPUTUCOKOT 3a MOYUTY-
Bak€ Ha NOBWUCOKM CTaH4apawW, nako Tne
BPEeOHOCTM U HOPMU MOXe Ada He bupat
perynupaHn co 3akoH. Bo nocnegHute
AeCeT roavHn, eTudKUTe OBWXEHa LiBp-
CTO ja MOCTaBWja eTuykata OLrOBOPHOCT
Kako nermTMmHa KOMMOHEHTa Ha Kopmno-
paTuBHaTa couujanHa o4roBopHocT. Mako
BO NUpamuaaTta eTnykata ogroBOpHOCT €
nocTaBeHa BeAHall nocre npasHaTa oa-
FOBOPHOCT, Cenak OBME [BE KOMMOHEHTU
ce BO mefycebHa TecHa kopenauuja. Of
efHa CTpaHa, eTMyKaTa OAroBOPHOCT CO3-
AaBa NpUTUCOK 3a NpoLUNpyBare Ha ne-
ranHata OAroBOPHOCT, @ BO UCTO BpeMme,
rM NogurHyBa OYeKyBakaTa Ha onwTec-
TBOTO Aa paboTat no NOBMCOKN CTaHAapan
04 OHWe perynupaHu co 3akoH. Bo Ta-
Bena 2 ce HaBedeHW KapaKTepUCTUKUTE
Ha eTnyKaTa OAroBOPHOCT.

economic responsibilities they repre-
sent a fundamental basis of the free
entrepreneurial system.

3.3 Ethical responsibilities

Although economic and legal re-
sponsibilities define the ethical stan-
dards for a fair and equitable behav-
ior, the ethical responsibilities include
activities and practices that are ex-
pected or unaccepted by the society
even though they are not regulated
by the Law. Ethical responsibilities
are the standards, norms or expec-
tations that the community respects
as fair, just and moral. The ethical re-
sponsibilities sometimes also include
newly-accepted norms and values
that reflect the pressure to comply
with higher standards, although these
values and norms could not be regu-
lated by the Law. Within the last ten
years, ethical movements firmly set
ethical responsibility as a legitimate
component of the corporate social
responsibility. Although the ethical re-
sponsibility in the pyramid is placed
immediately after the legal responsi-
bility, however, these two components
are in a close correlation. On the one
hand, ethical responsibility makes
pressure in order to expand the legal
responsibility and at the same time
raises the expectations of the society
to set higher standards for operation
than the ones regulated by the Law.
In Table 2 the characteristics of ethi-
cal responsibility are listed.
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Tabena 6p. 2

ETnyka u counaHTponcka KOMNOHeHTa
Ha KoprnopaTuMBHaTa couujanHa

OoAroBOpHOCT
ETnuka koMnoHeHTa GrliEEpenlE
(0odeoe0pHOCMU) KOMMnoHeHTa
(o8z2080pHOCMU)

1. BaxHo e ga ce
paboTn Ha Ha4MH

KOj € KOH3NCTEHTEH
CO OMLUTECTBEHUTE
O4YeKyBara U ETUYKN
HOPMM.

2. BaxHo e pga

ce npenosHaar u
npudarar HoBUTE,
U €BONYTUBHU
E€TUYKM MoparHK
HOPMMU YCBOEHU Of,
OMLITECTBOTO.

3. BaxHo e
O[HECYBaH-ETO HA
OU3HUC KOMMaHUUTE
na buage gedunHUpaHo
KaKo ogHecyBaH-€ koe
€ MOpariHO M ETUYKMN.

4. BaxHo e ga ce
npenosHae geka
KOpPMopaTUBHUOT
MHTErpuTeT

1 €TUYKOTO
ofHecyBahe ce
noBeKe OTKOJIKY
NnoYnTyBaHkE Ha
npaBoTO U NpaBHUTE
perynatmsu.

1. BaxHo e ga ce
paboTn Ha Ha4MH
KOj € KOH3UCTEHTEH
CO OMLUTECTBEHUTE
OUNaHTPONCcKu

N XyMaHUTapHu
O4YeKyBamAa.

2. BaxHo e pa

ce notnomara
coumjanHuoT n
€KOHOMCKMOT pas3Boj
BO 3aefHuLaTa.

3. BaxHo 3a
BpaboTeHuTe

1 MeHalepuTe
BOJIOHTEPKM Aa

Ce aHraxupaar BO
pa3BOjHN aKTUBHOCTU
BO HVBHUTE
3aegHULN.

4. BaxHo e
BOJIOHTEPCKMN

Ja ce nogapxar
TWE MPOEKTU KO
ro nogobpysaar
KBanuMTeToT Ha
)KVMBOTOT BO
3aegHuUaTa.

WU3zeop: Archie, C., 1991

3.4. ®unaHmporicka 002080pHOCM

Table No. 2

Ethical and philanthropic component

of corporate social responsibility

Ethical component
(responsibilities)

1. It is important to
work in a manner

consistent with the
social expectations
and ethical norms.

2. It is important

to recognize and
accept new or
evolutionary ethical
moral norms
adopted by the
society.

3. It is important the
behaviour of the
business companies
to be defined as
moral and ethical
behaviour.

4. It is important to
recognize that the
corporate integrity
and the ethical
behavior is more
than the respect of
the law and the legal
regulations.

Philanthropic
component
(responsibilities)

1. It is important to
work in a manner
consistent with the
social, philanthropic
and humanitarian
expectations.

2. It is important to
support social and
economic development
in the community.

3. Important for
employees and
managers is to
engage volunteers in
development activities
in their communities.

4. It is important
voluntarily to support
those projects that
improve the quality of
life in the community.

Source: Archie, C., 1991

3.4 Philanthropic Responsibility

dunaHTponckata OArOBOPHOCT I
BKIy4yBa OHWE KOPMOPATMBHM aKTUBHO-
CTU KOWU Ce OATOBOP Ha OMLUTECTBEHUTE
ouyeKyBatba, a Toa € BU3HUC KOMMaHUKTE
[la ce ofHecyBaaT kako JoOpu rparaHu.
OBa BKIyyyBa aKTMBHO aHraxuparbe BO
nporpamy Kou npomoBupaat Grnarococ-

The philanthropic responsibility
includes those corporate activities
that respond to expectations of the
society, and it is business companies
to behave in a manner of good citi-
zens. This includes actively engaging
in programs that promote the welfare
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T0j6a Ha nyreTo Bo onwTecTBoTo. [Npume-
pv Ha dounaHTponuja BKNyyvyBaaT GusHUC
AOHaummn BO BUA Ha (PUHAHCUCKU pecypcu
W BOMOHTEPCKO Bpeme of CTpaHa Ha
BpaboTeHnTe, KaKko LUTO Ce NoaAdpLUKa Ha
nporpaMun 3a pa3Boj Ha 06pa3oBaHUETO,
BpaboTyBawe WM  UHPPaACTPYKTYpeH
pa3Boj Ha 3aegHuuaTa.

PasnukaTa nomery dunaHTponckaTa
N eTnykata OAroBOPHOCT € BO Toa LUTO
npBaTa OArOBOPHOCT HE € OYeKyBaHa BO
MoparnHa 1 eTmdka cMmucna. 3aegHuunTe
nocakyeBaaT GU3HMCWUTE Oa M AOoHWpaaT
CBOMTE Napu 1 BPEMETO Ha BpaboTeHUTe
BO JOOPOBOSIHN aKTUBHOCTU, HO 3aedHU-
Luata Hema fa ja oueHu upmarta Kako
HeeTn4yka ako He M UCMOMHWU OuYeKyBa-
warta. OTTyka, cunaHTponckarta ofro-
BOPHOCT € NoBeKe AMCKPeLMoHa nnm Bo-
NOHTEpCKa o4 cTpaHa Ha BusHWUC komna-
HUUTE, MaKo TyKa CeKorall MMa OveKyBa-
K€ 0f CTpaHa Ha 3aegHuuaTta. lNotpebata
3a geduHMpare Ha pasnvkata nomery
dmnaHTponckata M eTnykata oproBop-
HOCT ce HaMeTHyBa of noTpebarta LTo
HeKon OM3HWC KOMNaHWM cmeTaaT aeka
ce coumjarHoO OAroBOPHM CaMo 3aToa
LUTO Ce ofHecyBaaT Kako Aobpwu rparaHu
BO 3aefHuuata. PunaHTponckara oOfro-
BOPHOCT € MHOry MocakyBaHa M BUCOKO
LeHeTa of CTaHa Ha 3aeaHuuaTa, Ho 3a
OU3HMC KOMMNaHMUTE Taa € NoMarsky 3Ha-
YajHa crniopefeHa Co ApYruTe KOMMOHEHTK
Ha kopropaTMBHaTa couujarnHa oarosop-
HOCT.

Kako 3akny4yok, uenocHata kopropa-
TUBHA coumjanHa OAroBOPHOCT 3Ha4M Cu-
MYJITaHO UCMOSHYBaHE Ha: EKOHOMCKHUTE,
npaBHUTE, ETUYKUTE U PUMAHTPONCKUTE
OOrOBOPHOCTM Ha OW3HMC KOMMaHUUTE.
MapadpasmpaHo Ha nonparMaTuyeH Ha-
YMH, coLMjarHO OAroBOpHa KOMMNaHwuja ce

of people in the society. Examples of
philanthropy include business dona-
tions in the form of financial resourc-
es and volunteer time by employees,
such as the support for educational
development programs, employment
and infrastructure development of
the community.

The difference between philanth-
ropic and ethical responsibility is that
the first responsibility is not expect-
ed in the moral and ethical sense.
The communities wish businesses
to donate their money and the em-
ployee’s time in voluntary activities,
but the community shall not evalu-
ate the company as unethical one
if it shall not meet the expectations.
Hence, the philanthropic responsibil-
ity is more discretionary or voluntary
by business companies, although
there is always the expectation by
the community. The need to define
the difference between philanthrop-
ic and ethical responsibility arises
out from the need that some busi-
ness companies deemed socially
responsible because they behave
like good citizens in the community.
Philanthropic responsibility is much
coveted and highly regarded by the
community, but for business com-
panies it is less important compared
with other components of corporate
social responsibility.

In conclusion, the overall corpo-
rate social responsibility means si-
multaneous fulfillment of economic,
legal, ethical and philanthropic re-
sponsibilities of the business com-
panies. Paraphrased in a more prag-
matic way, socially responsible com-
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CTPEMU KOH: OCTBapyBak€ Ha MNpoguT,
NoYNTYyBaH-E€ Ha NPaBOTO, ETUYKO OOHECY-
Bakbe M Aa ce buae pobap kopropaTMeeH
rparaHuH BO 3aedHuLaTa Kkage pabotw.

BakBoTo pasbupare Ha OAroBOpHO-
cTa Ha BM3HMC KOMNaHUMTE MOHEKoraLl €
OCMOPYBaHO 0 KNacU4YHUTE EKOHOMUCTH,
KoM TBpAaT Aeka Len Ha cekoja GusHuc
KOMMaHWja € ga OoCTBapy MakcumaneH
npocuT. EQeH of Hajronemute noaapxy-
Ba4y/ Ha OBa TBpPAEHE € EKOHOMMUCTOT
MunToH ®puamaH Koj cmMeTa geka couu-
janHuTe paboTn He ce obBpcka Ha BU3HUC
KOMMNaHuMTe 1 geka Tme npobnemu Tpebda
[a ce pelLaBaart crioped CUCTEMOT Ha na-
3apHa ekoHomuja. Toj TBpau aeka “obep-
cka Ha MeHalIMEHTOT Ha KoMnaHuute e
a npasu LWTO € MOXHO noseke NpouT n
Aa M no4MTyBa OCHOBHUTE NpaBuria Ha
OMLWITECTBOTO, MPOMULLAHN CO 3aKOH UMK
CcoO etuykute crangapan” (Friedman,
1970). Wako MHory aHanuTuyapm ce 3a-
OpPXXyBaaT Ha npBuoT gen Ha ®puamaHo-
BOTO TBPAEHE, Cenak, Toa rv BKIy4ysa u
ApyruTte [ABe OAroBOPHOCTM Of Mupamu-
nata Ha Kapon, npaBHata M eTudkara.
Ho, n nokpaj Toa, MHOry 61U3HUC KOMNAHWK
cakaaT Ja ce cTaeaT BO yrora Ha gobap
rparaHnH 1 ja npudakaar m yeTBpTaTta
KOMMOHEHTa Ha OArOBOPHOCT.

4. OgHocuTe Mely NoKanHuTe
3aegHMLMN U OU3HUC KOMMAHUUTE

JlokanHuTe 3aegHMLM O COYMHYBaaT
OKPY>KyBaH-ETO Ha OU3HUC KOMMAHMMUTE.
WHTepakumjata Ha OBM3HMC KOMMNaHWWTe
CO NoKanHuTe 3aegHuuUM BO Kou pabotart
€ KPUTUYKIN (DaKTOp 3a YYMHOKOT Ha KOM-
naHu1Te, KaKo M 3a Pa3BojoT Ha floKanHa-
Ta 3aegHuLa. busHuc KomnaHumnTe Kou ro
pa3bupaart Toa NocBeTyBaaT rofemMo BHU-
MaHue Ha npallakbarta of fnokanHarta 3a-

pany strives for realization of profit,
respects the law, ethics and being a
good corporate citizen in the com-
munity where it operates.

Such an understanding of the
responsibility of business compa-
nies is sometimes disputed by clas-
sical economists who argue that the
goal of any business company is to
achieve maximum profit. One of the
biggest supporters of this claim is
the economist Milton Friedman who
believes that social work is not an
obligation of business companies
and that these problems should be
solved according to the system of
the market economy. He argues that
“the obligation of management of the
companies is to make more profits
and to follow the basic rules of so-
ciety, as prescribed by the Law or
ethical standards” (Friedman, 1970).
Although many analysts support the
first part of Fridman’s claim, yet it in-
cludes two other responsibilities of
the Carroll’s pyramid, legal and ethi-
cal. Nevertheless, many business
companies want to be in the role of
a good citizen and they accept the
fourth component of responsability.

4. Relations between local com-
munities and business companies

Local communities create the
environment of the business compa-
nies. What is the interaction of busi-
ness companies with the local com-
munities in which they operate is a
critical factor for the performance of
companies and the development of
the local community. Business com-
panies which understand that, do
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eaHvua. CeeTckmoT GM3HNC COBET 3a Oa-
pxnuve pa3eoj (WBCSD) kopnopatusHuTte
3anarawba 3a pasBoj Ha NokanHaTa 3aeg-
HUUa M gedmrHnpa Kako LWMPOK crekTap
Ha aKTMBHOCTM, BKIy4yBajk1 MM 1 nporpa-
MWTE 32 NOMOLL BO JIOKanHara 3aegHuua,
noaapLluka 3a efykaTMBHWUTE NOTPeOw,
crnogenysane Ha 3aegHu4kaTa Busuja Ha
OGU3HMC CEeKTOpPOT M HeroBaTa yfnora BO
nokanHarta 3aegHuua, NoTTUKHYBake Ha
34paBjeTo U CUrypHOCTa Ha 3aegHuuaTa,
CMOH30pCTBa, OBOMOXYBawe Ha Bpabo-
TEHUTE BOIMOHTEPCKN [a Ce aHraxupaar
BO foKanHarta 3aegHuua, ounaHTponuja.
(Vats, 1999)

OpraHn3aunoHOTO (hYHKLMOHMPaHe
Ha KopnopaT1BHUTE BPCKW BO NoKanHaTa
3aegHMLa ce nogeTanHo AednHUpanHn og,
CTpaHa Ha LleHTapoT 3a koprnopaTuBHM
ogHocwm co 3aegHuuara og boctoH Konely,
Kako cnfiet Ha ogHOCK NoMery KomnaHu-
UTe N 3aefHULMTE (NOKanHW, HaumoHan-
HW, unu rmobanHun), BO KoM Tne ce npu-
CYTHM 1 uMaar enmjaHue (Altman, 1998).
MocebHO M npeTcTaByBa MporpamuTe
KOW ro HarnmacyBaaT UHTEPECOT 1 Ha aBe-
Te CTpaHu, BKMNy4yBajkn AOHaAUMM WK
npuaoHecyBakwa Of pasfnuyeH Bug, BO-
NOHTEPCKN aKTUBHOCTU Ha BpaboTeHuTe,
nporpamm 3acHOBaHM Bp3 NoTpebuTe Ha
nokanHaTta 3aegHuua, Bo copaboTtka co
LUMBUIHUOT, NpoeCnOHaNHNOT U HENpo-
hUTHMOT CEKTOP, KaKo 1 KOPNopaTUBHUTE
rparaHcKu akTUBHOCTW.

30LUTO BU3HUC KOMMaHUUTE 1 nokarn-
HWUTE 3aedHULIM Ce BaXKHN eHW 3a Apyrn?
O6uagnte 3a gobreake Ha OAroBOpU O0-
OueHn oa noBeKe CTyaumn ce CyMMpaHu BO
Tabenarta 3. (Nelson, Gribben, Kanter,
spored Rogovski, 2006)

pay more attention to local communi-
tyi ssues. World Business Council for
Sustainable Development (WBCSD)
defined the corporate efforts for de-
velopment of the local community as
a wide range of activities, including
programs to help local community,
to support the educational needs, to
share the common vision of the busi-
ness sector and its role in the local
community, encouraging health and
safety of the community, sponsor-
ships, to enable employees to en-
gage voluntarily in the local commu-
nity philanthropy. (Watts, 1999)

Organizational functioning of cor-
porate relations in the local commu-
nity is further defined by the Center
for Corporate Community Relations
from Boston College as a mixture
of relationships between companies
and communities (local, national, or
global) in which they are present and
have an impact (Altman, 1998). It
especially presents programs that
emphasize the interest of both par-
ties, including donations or different
kind of contributions by employee’s
volunteer activities, programs based
on needs of the local community in
cooperation with the civil, profes-
sional and non-profit sector, as well
as corporate and civic activities.

Why the business companies
and the local communities are im-
portant to each other? Attempts to
obtain responses obtained from sev-
eral studies are summarized in Table
3. (Nelson, Gribben, Kanter, accord-
ing Rogovski, 2006)
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Tabena 6p. 3

OpHocuTe NnoMery KOMNaHMUTEN
noKanHuTe 3aegHULN

BusHucuTre 3a
3aegHuUaTa

Mopo6pa
penyTauuja u
KoprnopaTtuseH
NMULL.

CouvjanHa gossona
3a pabora.

CnogenyBatbe Ha
NOKarnHoTO 3HaeHe

nTpyn.

Mogo6pa
6e36enHOCT.

Mopo6po couwmo-
€KOHOMCKO
OKpYXyBaH€e 1
WHpacTpyKTypa.

MpuBnekyBare 1
aHraxvpawe Ha
BMCOKOMOTMBUPAHU
1 NOCBETEHM
BpaboTeHu.

lMpuBnekyBamwe
Ha KBanuTeTHa
paboTtHa cuna,
nobasyBayum n
MOTPOLLYBaYu.

Jlabopatopuja 3a
KoprnopaTuBHM
NHOBaLMW.

3aegHuuarta 3a
Ou3HucuTe

e MoxxHOCTM 3a
oTBOpaH€ Ha
HOBM paboTHU
MecTa, nogobpo
MCKYCTBO U
TPEHWHT.

e HamanyBsatbe Ha
cupomMaluTujata.

¢ HBecTnpame
BO pa3BojoT
Ha nokanHarta
3aegHuUa.

e MogobpeHa
nokanHa
MHPACTPyKTypa.

¢ /lckopuctyBare
Ha TEXHUYKUTE
3HaeHa un
BELUTVHM Ha
BpaboTeHuTe
3a pa3Boj Ha
3aegHuuaTa.

e peTcraBHUunTE
Ha Bn3nHucor
Kako nmpomoTepu
Ha nokanHuTe
VHULMjaTMBMW.

e Co3gaBarse
OAPXNNBU
napTHepcTBa co
OpyruTe nokanHu
akTepu 3a
OApPXXNNB NnNokaneH
pasBoj.

Table no. 3:

Relations between companies and
local communities

Businesses for the
Community

o Better reputation
and corporate
image.

e Social work
permit.

e Sharing the local
knowledge and
labor.

o Better security.

e Better
socioeconomic
environment and
infrastructure.

e Attracting and
hiring a highly
motivated and
committed
employees.

e Attracting a
high quality
workforce,
suppliers and
customers.

e Laboratory
for corporate
innovations.

Community for the
businesses

e Opportunities
for creating
new jobs, better
experience and
training.

e Reduction of
poverty.

e Investing in the
development
of the local
community.

e Improved local
infrastructure.

e Using the
technical
knowledge
and skills of
employees
for community
development.

e Representatives
of the business
as promoters of
local initiatives.

e Creation of
sustainable
partnerships
with other
local actors for
sustainable local
development.

Uszeop: Nelson, Gribben,
Kanter, spored Rogovski, 2006

NHTepecHo e aa ce 3abenexu fgeka
BO cTyaujaTta Ha KaHTtep (Rogovski, 2006)
edHa KOpUCT Koja BusHUC KoMmnaHuuTe ja
pobvBaat oA nokanHata 3aegHuua e
MOXHOCTa 3aefHuuuTe da ce kopucrtart
Kako CrnosHajHu nabopartopum 3a Kopno-
paTnBHM MHOBauuu. OBOj npucTan 3Ha-

Sorce: Nelson, Gribben,
Kanter, spored Rogovski, 2006

It is interesting to note that in the
study of Kanter (Rogovski, 2006), a
business benefit that companies re-
ceive from the local community is the
possibility communities to be used
as cognitive laboratories for corpo-
rate innovation. This approach differs
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YajHO ce pasnuKyBa of TPaaAMLNOHANHNOT
npuctan, kage OGUsHUC KOMMNaHWMTE o
chakaaT COLMjanHNOT CEKTOP KaKO CekK-
TOp KOj MPMAOHECYBA 3a 3rofieMyBaHe Ha
npodnToT Ha KOoMnaHujata. KaHTep Ha-
rmacyBa geka ycnexoT BO GU3HMC CBETOT
AeHec 6apa nHoeauuun. Toa e npuymHaTa
LUTO rofieMmTe KOMNaHuM TPOLLAT ronemm
CYMV Ha CpeacTBa 3a UOeHTMMKYBaHe
Ha MOXHOCTM 3a uHoBauun. Bopgeukute
6usHuc komnaHum 6Gapaat MHcnMpauuja
Ha HeTpaguuMOHanHW MecTa, Kako LUTO
ce: yyunuwTta, nporpamu 3a couujanHa
3aWTnTa, Kpeupawe Ha HoBU paboTHU
MecTa, 0 nogobpyBake Ha couujanHo
AenpumMmmpanuTe 3aegHuum. OBue komna-
HWW 3HaaT Jeka couumjanHute npobnemu
ce ekoHoMcku npobnemu. OTTyKa, CBOja-
Ta eHeprvja 1 3Haeke M Haco4yBaaT KOH
pellaBake Ha XPOHUYHWUTE Npobnemu Bo
COUMjarnHNOT CEKTop, 3Haejkn geka co
TOa ro CTUMynupaaT COMCTBEHWUOT eKo-
HOMCKM pa3Boj. Mogobpo edyumpaHuTe
Jela BO yuunuiwiTata, AeHec 3Hadat no-
000po noaroteeHn paboTHUUM BO MOHW-
Ha. H1MCKkoTo HMBO Ha HeBpPabOTEHOCT BO
3aegHuUaTa 3HadM norofieMa MOXHOCT
3a KOH3ymauwja Ha Npov3BOaN 1 yCryru.
Co T0a ce BOCnocTaByBa HOBa napagurma
Ha WHOBaUuWTE: napTHepCTBa nomery
NPMBATHMOT WU jaBHWOT CEKTOP, LUTO Ke
npuaoHece 3a OOPXNMBKU Pa3BOjHU MPO-
MEHW 1 3a ABETE CTPaHMU.

MonobpoTo pasdupatrse Ha BaXXHOCTa
Ha 3aegHuuaTa 3a OM3HMC KOMMaHuuTE
npyaoHecyBa TUe Ja ja rmejaar MOXHO-
CTa 3a BKy4yBak-€ BO pa3BojoT Ha 3aeq-
HMUAaTa Kako HMBHA Kiy4yHa aKTUBHOCT.
WNcTpaxyBareTo Ha AntmaH og 1998 ro-
ANHA, EMMUPUCKN NOTBPAYBA € 3rofeMeH
6pojoT Ha BU3HNC KOMMAHUMTE KOW BEPY-
Baar Jeka:

from the traditional approach where
bussines companies understand the
social sector as a sector which con-
tributes to increase company’s prof-
its. Kanter points out that: Winning
in the business world today requires
innovation. That is the reason why
big companies spend large amounts
of funds to identify opportunities for
innovation. Leading business com-
panies seek inspiration in non-tradi-
tional places such as schools, wel-
fare programs, creating new jobs, as
far as improvement of social down-
cast communities. These companies
know that social problems are eco-
nomic problems. Hence, they direct
their power and knowledge to solve
chronic problems in the social sec-
tor, knowing that shall stimulate their
own economic development. The
better educated children at schools
today means the better prepared
workers in the future. The low level
of unemployment in the community
means greater opportunity for con-
sumption of products and services.
This establishes a new paradigm of
innovation: partnerships between
the private and public sector shall
contribute to sustainable develop-
ment and change for both parties.

Better understanding of the im-
portance of community contributes
the business companies to see their
opportunity for involvement in the
community development as their key
activity. Altman’s survey in 1998 em-
pirically confirms the increased num-
ber of business firms which believe
that:
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¢ /HBONBMpaHOCTa BO pa3BojoT Ha No-
KanHuTe 3aedHuumM noBeke He e anc-
KPELMOHO MpaBo, TYKYy HEOMXOLHOCT
BO paboTaTa Ha GusHucuTe.

e ExkoHomckuTe Uenu moxart, u Tpeba
Aa buaat ycornaceHu co uenute, no-
Tpebute M OOroBOPHOCTUTE Ha no-
KanHaTa 3aegHuua.

e OpHocUTe cO rokanHarta 3aegHuua
Ce BO PaMKUTE Ha MeHallepCKuTe aK-
TUBHOCTW, Npeq C& Kako MOXHOCT 3a
0OHOCH CO jaBHOCTA.

5. HaunMHM Ha kopnopaTuBHO
BKJTyYyBak-€ BO pa3BoOjoT Ha
rokanHara 3aegHuua

Bo akagemckata nutepatypa Hajue-
CTO Ce cpekaBaaT CnegHuTe HauyvMHU Kou
BU3HMC KOMNaHWUUTe ' KopucTaT 3a Aa ce
BKITy4aT BO pa3BojoT Ha fokanHara 3aeg-
HUua:

1. [pomouuja Ha noceemeHocma
3a pewasare Ha couyujaneH rpobnem.
BusHuc koMnaHunTe JOHMpaaT cpeacTea,
WU gpyr TMN Ha NpUaoHecH, 3a fa ce
3rofieMmn CBeCTa W rpwxkarta 3a ogpeneH
couujaneH npobnem u noaapLuka Ha co-
Ovpate Ha cpeacTBa, napTuumnauwmja
NN BONMOHTEPCKO aHraxvpare 3a akTuB-
HO peLlaBa€e Ha Npobremor.

2. MapkemuHe noceemeH Ha pewa-
ear-e Ha coyujanHuom rpobsem. busHuc
KoMnaHuiTe ce obBpayBaar cebecu ga
AOHMpaaT NpPOoUEeHT o4 NpuxogoT Ha oa-
pefeH Npou3Bof 3a peluaBare Ha Couu-
janeH npobnem. Yecto, BakBaTa NoHy4a
e 3a ofpeaeH BpeMeHCKN nepuog, ogpe-
AeH npov3Bo4 W ogpedeH couujaned
npobriem. Ha npumep, BO 0OBOj MOMEHT,
cBeTckMoT 6peHa lMamnepc npomosupa

¢ |nvolvement in the development
of the local communities is not
discretion any more, but it is
a necessity in the operation of
businesses.

e The economic goals can and
should be aligned with the goals,
needs and responsibilities of the
local community.

e Relations with the local com-
munity are in the frames of the
management activities primarily
as an opportunity for public rela-
tions.

5. Modes of corporate
involvement in local community
development

In the academic literature often
are met the following ways which the
business companies use to be inclu-
ded in the development of the local
community:

1. Promotion of the commitment
in solving a social problem. Business
companies donate funds or other
types of contributions to increase
awareness and concern for a cer-
tain social problem and support fun-
draising, participation or voluntary
engagement to solve the problem
actively.

2. Marketing dedicated to solv-
ing the social problem. Business
companies commit themselves to
donate a percentage of the income
of a particular product to solve the
social problem. Such offer often is
for a certain period of time, a certain
product and a certain social problem.
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[leKka CO CEKoe KynyBae Ha HUBHU OeT-
CKM MeneHu ce JoHMpaaT napuv 3a efHa
JeTcKa BakumHa.

3. KopriopamueeH couujaneH map-
KemuHe. Bu3Hnuc komnaHuMTe NOTTUKHY-
BaaT Wnu NogapxyBaaT NpoMeHa Ha of-
pefeHoO YOBEYKO OJHECYBaH€, CO Lien aa
ce nogobpu jaBHOTO 34PaBCTBO, CUTYPHO-
CTa, YoBekoBaTa OKonunHa unmn gobpococ-
Toj6aTta Ha 3aegHuuarta. MNpumep: kamna-
HaTa Ha KomnaHwujaTta 3a uurapu, dunun
Mopuc, 3a NOTTUKHYBaHE Ha poguTenuTe
[a pasroBapaar Co cBouTe dela 3a yno-
TpebaTta Ha TyTYHOT. Bu3HUC KoMnaHuuTe
MOXaT [da crnpoBedyBaaT Kamnawa 3a
NPOMEHa Ha OHECYBaHETO Camu 1N BO
copaboTka CO LMBWUITHUOT CEKTOP.

4. KopriopamueHa cbunaHmporiuja.
BusHuc komnanunTe AoHupaat aobpo-
BOMHO 3a OMPEKTHO peluaBake Ha Mnpo-
GnemuTe Npeky Kew AOHAUMW UK rpaH-
ToBn. OBa e egeH of HajTpaguumoHan-
HWUTE HaYMHW Ha CouMjanHn MHTEPBEHLUN
BO 3aefHuLaTta 1 YecTo naTtu e NPaKTUKy-
BaH af xok. Kako wro e objacHaTo norope
BO TPyAoT, OM3HMC KOMNaHUNTE CE NoBeke
ro HanywTaaT OBOj MPUCTan u ce opueH-
TUpaaT KOH cTpaTewka dunaHTponuja,
OAHOCHO 136Mparse Ha OOKYC 1 HAMEHCKM
pmMNaHTPONCKN aKTUBHOCTW KOU CEe BKMNO-
nyBaart BO LenuTe 1 cTpaternjata Ha Kom-
naHujara.

5. BonoHmupare 80 soKkanHama
3aedHuua. busHuc komnaHuwjata M nog-
APXKyBa 1 MOTTUKHYBa CBOUTE BpaboTeHm
[a ro BOMOHTUpaaT CBOETO BpPEMe Kako
noaapLUKa Ha aKTMBHOCTM Of rokanHa
opraHu3aumja, unm KoH OUPEKTHO peLla-
Bake Ha oapeneH couujaneH npobnem.
BonoHTepcknte akTMBHOCTM MoXaT [Aa
6uaaT nHamBmayanHu unm Bo copaboTtka
CO NOKamnHWTe WHCTUTYLUUW, UK HEBNa-

For example, at this moment, the
worldwide famous brand Pampers
promotes that by every purchasing
of the children’s diapers money are
donated for one children’s vaccine.

3. Corporate social marketing.
Business companies encourage or
support a change in a certain human
behavior in order to improve public
health, safety, environment and wel-
fare of the community. Example: The
campaign of the tobacco company,
Philip Morris, in order to encourage
parents to talk to their children about
the use of the tobacco. Bussines
companies can implement a cam-
paign in order to change the behav-
ior alone or in cooperation with the
civil sector.

4. Corporate Philanthropy. Bu-
siness companies voluntarily donate
to solve problems directly through
cash donations or grants. This is one
of the most traditional ways of social
interventions in the community and is
often practiced ad hoc. As explained
above in this paper, business com-
panies increasingly abandon this
approach and are oriented towards
strategic philanthropy, or selecting
the focus and dedicated philanthrop-
ic activities which fit into the objec-
tives and strategy of the company.

5. Volunteering in the local com-
munity. The business company sup-
ports and encourages its employees
to volunteer their time to support the
activities of the local organization
or directly to solve the social prob-
lem. Volunteer activities can be indi-
vidual or in collaboration with local
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AVHW opraHusauun. Ha npumep: Bpabo-
TeHuTe Bo Mikrosoft BoroHTepcku rv noa-
ydyBaaT MnaguTte BO CpeaHuTe yumnuwta
Ha HanpegHW KOMMjyTEPCKN BELUTUHW.
KomnaHuute mm OossonyBaaT nnateHo
OTCyCcTBO of pabota Ha BpaboTeHuTe 3a
crpoBedyBake Ha BOMOHTEPCKUTE akK-
TUBHOCTMW.

6. CouujanHo-002080pHU fpakmu-
KU Ha busHuc KkomrnaHuume. BUsH1c kom-
naHWUTe YCBOjyBaaT M chnpoBedyBaat
OGU3HUC NPaKTMKM KoM ro Momaraar pelua-
BaH-ETO HAa OAPEAEH coumjaneH npobnem,
CO Lien Aa ce noTTukHe gobpococTojba BO
nokanHata 3aegHuua. Hajgobap npumep
3a Toa e npakTukata Ha MakegoHckaTa
koMnaHuja TuHekc, Koja BpaboTyBa LUTW-
TeHmum og [lomoT 3a geua 6e3 pogutenu
“11 OktomBpwu” Bo Ckonje.

6. UHTepakumja nomery
KoprnopaTuBHaTta couujanHa
OAroBOPHOCT U NoKanHarta
HeBpaboeHoCT

... Bo EBpona

EBponckata komucuja Bo 2011 rogu-
Ha ja peBuaupalle ceojata cTpaTerunja 3a
KopnopaTueHa couujanHa oaroBopHOCT U
HanpaBu MpoLeHKa Ha MOCTUrHyBakaTa
BO usMuHatuTe 4 roguHn. Bo HoBata
cTpateruja, EBponckara komucuja ja pe-
BMAMpaLle u gedmHuupmjata 3a kopnopa-
TMBHA coumjanHa oaroBopHoCT. [NpBuyHa-
Ta geduHuuMja KopropaTuBHaTa Coum-
janHa oroBOpHOCT ja AemHMpaLLle Kako
KOHLENT Kage KOMNaHunTe rm uHTerpupa-
aT coumjanHnTe U eKonoLKuTe 3anoxomn
BO HUBHWUTE GMU3HMC onepauuu, Bp3 BO-
fIoHTepcka ocHoBa. Hoeata gedunHuumja,
aKUEHTOT NoBeKe ro cTaBa Bp3 OQroBop-
HOCTa 1 KopnopaTuBHaTa couujanHa oa-
FOBOPHOCT ja AedmHUpa Kako OOIMKHOCT

institutions or NGOs. For example:
Microsoft employees volunteer in
giving lectures to youth in secondary
schools in advanced computer skills.
The companies allow paid leave from
work to employees for implementa-
tion of such voluntary activities.

6. Socially responsible business
practices of companies. Business
companies adopt and implement
business practices that help in solv-
ing a social problem in order to en-
courage welfare in the local commu-
nity. The best example is the practice
of Macedonian company “Tinex” that
employs residents of the home for
parentless children 11 Oktomuvri in
Skopje.

6. Interaction between the
corporate social responsibility
and local unemployment

...in Europe ...

European Commission in 2011
reviewed its strategy for corporate
social responsibility, and made an
assessment of the achievements in
the past 4 years. In the new strat-
egy, the European Commission
has revised the definition of corpo-
rate social responsibility. The origi-
nal definition of Corporate Social
Responsibility is defined as a con-
cept where companies integrate so-
cial and environmental efforts in their
business operations on a voluntary
basis. The new definition puts more
emphasis on accountability and de-
fines corporate social responsibility
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Ha KOMMaHuUTe f4a npe3emaaTt aKTUBHO-
CTW 3a nopobpyBake Ha OMLITECTBOTO.
(The renew EU Strategy for CSR 2011-
2014).

Bo oueHkaTta Ha pesyntatute of
KoprnopaTuBHaTa couujanHa oaAroBOPHOCT
Bo EBponckaTta yHuja, Komucujata npo-
LieHyBa eKa Cce HanpaBeHWU NMOHEPCKUTE
4yeKkopu M e NOCTUrHaT roneMm Hanpegok
on 2001 roguHa, kora co 3eneHarta KHura
€ 3anovHaTo CUCTEMAaTCKO crnefere Ha
coumjanHarta ogroBopHocT. Nokpaj noro-
nemuTe pesyntat Kou ce MocTUrHatu,
Kako cpopmupare Ha popymun 1 3aen-
HUYKN aKTUBHOCTWU, cenak, COOMYyBaHETO
CO rornemuTe Npeau3Buum cé yliTe npeT-
cton. MimeHo, mMHory komnaHuu of EB.-
porickaTta yHuja cé ywiTe He M uMmaar UH-
TErpMpaHo coumjariHUTE U EKOrOLUKUTE
3anox6u BO CBOWUTE OMnepauum u cTpare-
rum. OueHka e aeka camo 15 og 27 semju
-4fIeHKM Ha YHujaTa MMaaT YCBOEHO Ha-
UMoHanHa nonuThka 3a NPOMOBUPaHE
Ha KoprnopaTuBHaTa couujanHa oaroBop-
HOCT.

Bo 2009 rognHa, ABCTPUCKUOT MHC-
TUTYT 3a UCTPaXXyBak-€ Ha Manu n cpeaHn
npetnpujatuja cnpoBefe UCTpaxyBare
nomery semjute-uneHkn Ha EBponckata
YHWja, CO Luen Aa unycrTpupa Kako npakTu-
KuTe of KoprnopaTvBHaTa couujanHa og-
rOBOPHOCT MOXaT Aa NpuaoHecar 3a pas-
BOjHW WHULUMjATUBKM 3a 3ronemyBare Ha
nokanHata BpaboteHoct (Mandl I, 2009).
WcTpaxyBareTo e cnpoBefeHo BO NPeT-
npujatuja Bo 27 3eMju, BKIydyBajkv r u:
nokanHuTe aBTopuUTETH, BU3HUCUTE, rpa-
FAHCKOTO OMLITECTBO W WHTEpakumjaTa
mery HuB. Bo cTyaujata, pa3BojoT Ha no-
kanHute BpaboTyBawa ce pasrneqysa
MOLUMPOKO, KaKo 36Mp Ha akTUBHOCTU Ha-
COYeHU KOH nogobpyBane Ha nokanHaTta

as a duty of companies to take ac-
tions in order to improve the society.
(The EU renewed Strategy For SWC
2011-2014).

Inthe assessment of the results of
the corporate social responsibility in
the European Union, the Commission
estimates that were made pioneer-
ing steps and achieved a great prog-
ress in 2001 when systematic moni-
toring of social responsibility by the
Green Paper has started . Besides
the major results achieved, as the
establishment of forums and joint ac-
tivities, however, facing with the ma-
jor challenges is still ahead. In fact,
many companies from the European
Union have not integrated yet the so-
cial and environmental commitments
in their operations and strategies. It
is assessed that only 15 out of the
27 member states have adopted na-
tional promotion policy on corporate
social responsibility.

In 2009, the Austrian Institute
for Research on SMEs conducted a
survey among the member countries
of the European Union in order to il-
lustrate in what way the practices of
corporate social responsibility can
contribute to development initiatives
in order to increase the local employ-
ment (Mandl,l. 2009). The survey
was conducted in enterprises in 27
countries, including local authorities,
businesses, civil society and the in-
teraction among them. In the study,
development of local employment
is widely considered as a set of ac-
tivities aimed at improving the local
economy and local labor market. The
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€KOHOMMja 1 NOKaNHWMOT nasap Ha TpyaoT.
OndateHnTe aKTMBHOCTWU BKIy4vyBaarT:
HamanyBate Ha HeBpaboTeHoCTa, CO
TOa LWTO Ke ce mpuenedvar noronem 6poj
Ha Bu3HMCK Ha oadpedeHa nokauwja; no-
[obpyBare Ha KBanUTeTOT Ha paboTHUTe
MecCTa 1 YCnoBu; HamaryBake Ha Heea-
HaKBOCTa M AMCKpUMMHauUuMjaTa npu Bpa-
0OTyBaHETO M MHTErPMpaH nasap Ha Tpy-
pot. CTyamjata 3aknyyyBa geka npaktu-
KUTe Ha KoprnopaTvMBHaTa couujanHa og-
FOBOPHOCT, KakO MHCTPYMEHT BO CrpaBy-
BaH-ETO CO HeBpaboTeHOCTa, € Nnpeno3HaT
o[ CcTpaHa Ha EBponckarta yHuja ywiTe of,
1980 rogmHa u, oTTOraLl, Hej3MHOTO 3Ha-
Yyeh-e CE NnoBeke ce 3rofieMyBa, HaorajKku
MECTO BO Pa3fnnyHy eBPOMCKM Nporpamu
n cTpaternn. AHanusmpajku rm MoTueuTe
3a BaKBMOT MNpuUcTan, akLeHT ce cTaBa Ha
NOKanH1Te akTepy U HUBHWUTE aKTUBHOCTM.
Cryavjata nocodyBa deka MOCTOM TeH-
AeHumnja ga ce MpoMeHu JocerawlHuoT
npuctan og T.H. top-down, kage cTparte-
rMuTe ce NOAroTByBaar Ha LEHTParHO HU-
BO BO BNaguHUTE UHCTUTYLMK, U CE NPO-
MOBMpaaT npeky opManHn HaumHw,
npeky areHumute 3a BpaboTyBake, BO
bottom-up npuctan, kage akTMBHOCTUTE
3a BpaboTyBake Ce MHNLMpaHu of cTpa-
Ha Ha NnokanHuTe HEBMagWMHW OpraHu3a-
LMK, NPeKy HUBEH AUPEKTEH npuctan ao
noKanHuTe aBTopuUTETU UM BU3HUCK, COo
Lien n3Haorawe Ha prHaHCcuK, nogapLuka
WM NapTHEPCTBO 3a JlIoKaneH eKOHOMCKM
pa3Boj. Mcto Taka, ce nocoyysa 3Hauu-
TenHa NpoMeHa BO LEHTPUTE Ha MOK BO
OOHeCyBaH-€TO Ha ognykuTe. JlokanHuTe
BNacTu, rparaHCKOTO OMLUTECTBO U CaMu-
Te rparaHu ctaHyBaar 3Ha4eH (pakTop BO
Kpeumpawe Ha JOKaNHUOT EKOHOMCKM
pasBo;.

EBponckata choHaauuja 3a nogoopy-
Bah-€ Ha pabOTHNUTE YCIOBU M XKMBEEHETO,

covered activities include: reduction
of unemployment, so it would attract
a greater number of businesses in
a specific location; improving the
quality of jobs and conditions, re-
ducing inequality and discrimination
at employment and integrated labor
market. The study concludes that
the practices of corporate social re-
sponsibility as a tool in dealing with
unemployment is recognized by the
European Union since 1980 and
since then its importance is growing,
finding a place in various European
programs and strategies. Analyzing
the reasons for such an approach, it
emphasizes the local actors and their
activities. The study indicates that
there is a tendency to change the cur-
rent approach of so-called top-down,
where strategies are set central level
of the government institutions, and
are promoted through formal ways,
through employment agencies in the
bottom - up approach, where em-
ployment activities are initiated by
the Local NGOs, through their direct
access to local authorities or busi-
nesses in order to find funding, sup-
port and partnerships for local eco-
nomic development. It also indicates
a significant change in the centers
of power in decision making. Local
authorities, civil society and citizens
become a significant factor in creat-
ing local economic development.

The European Foundation for the
Improvement of Living and Working
Conditions initiate a comparative re-
search on corporate social responsi-
bility in France, Germany, Hungary
and England. (Segal, J.-P.; Sobczak,
A.; Triomphe, C-E, 2010). 12 case
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MHULMPA KOMMapaTMBHO WCTpaxyBake
3a KopropaTuBHaTa couujanHa ofrosop-
HocT Bo: ®paHuuja, Mepmanuja, YHrapuja
n Adrnuja. (Segal, J-P.; Sobczak, A,
Triomphe, C-E, 2010). PasrnenyeaHnu ce
12 cTygum Ha cnyyaj BO pa3nuyHu obna-
CTV Ha [Jenysarbe, CO Uen Ja ce ysuau
KakBM MpaKTUKX pasBuBaaT KOMMaHUWTE
BO AenoT Ha paboTHUTE YCroBW, U HUBHA-
Ta coumjanHa u eTuyka ynora BO fokar-
HWTe 3aegHuumn. CTyauvjata ja padrvpa
®paHumWja Kako 3eMja CO CpeHO pa3Bu-
eHa KopriopaTuBHa O[iroBOPHOCT, Npef, cé,
3apagy CUCTEMOT Ha perynaTtueu, 3aKOHU
1 JOrOBOPU CO KOW Ce perynupaat OgHo-
CuTe Ha nasapoT Ha TpyaoT. [epmaHuja e
3eMja Kage noctojaT Aobpu NpakTUKM Ha
KoprnopaTuBHa couujanHa oJroBOpHOCT
BO KOMaHuuTe Kou ce pasrnegysaHu. Co-
umjanHaTa ofAroBOPHOCT U BMOXYBaH-ETO
Ha3aj BO 3aegHuUMTE BO Kou paboTar, ce
hyHaameHTaneH Aen o4 HUBHUTE cTpaTe-
TN 1 HA4YWH Ha paboTerse. YHrapuja e ge-
hmHMpaHa Kako 3emja Kafe koprnopaTus-
HaTa coumjanHa OgroBOPHOCT He e pas-
BMEHa Ha BMCOKO HMBO, HO NMOCTOMU CBEC-
HocT, nobpa Bonja 1 pasduparse 3a couy-
janHata ogroBOPHOCT Ha KOMMaHWUTE.
AHrnnja e nocoyeHa Kako 3emja kage no-
cTojat 4O6PU NPaKTUKN Ha couwmjanHa oa-
roBopHocT. Ha npumep, Tecko - Hajrone-
MWOT @HIIIUCKN CUHLIMP Ha NPOAAaBHMULM 3a
XpaHa, co noseke og 900 npogaBHULM
HM3 cBeTOT, 1 co Haa 240.000 BpaboTteHu.
MNpumepoT 3a KopropaTtvBHa couujanHa
OAroBOPHOCT Ha TecKo e MHTepeceH 3aTtoa
LUTO BKMy4YyBa roniem 6poj Ha akTUBHOCTYU
Haco4eHW KOH 3aefHuuaTa, HO U KOH Mo-
nob6pyBare Ha paboTHaTa atmocdepa Bo
camaTta KomnaHuja. AKTMBHOCTMUTE Haco-
YeHU KOH 3aeHuuaTa BKIyyyBaaT: Bpa-
boTyBare Ha nuua of camarta nokanHa
3aeHuUa Kage e noumpaH MapkeToT (BO

studies were considered in differ-
ent areas of activity in order to see
what companies develop practices
regarding working conditions and
their social and ethical role in the
local communities. The study ranks
France as a country with middle-lev-
el corporate responsibility, primarily
because the system of regulations,
laws and treaties governing rela-
tions in the labor market. Germany
is a country in which there are good
practices of corporate social respon-
sibility of the companies is consid-
ered. Social responsibility and in-
vestment back into the communities
in which they work is a fundamental
part of their strategies and activi-
ties. Hungary is defined as a country
where corporate social responsibility
is not developed at a high level, but
there is awareness, goodwill and un-
derstanding for the social responsi-
bility of companies. England is men-
tioned as a country where there are
good practices of social responsibil-
ity. For example, Tesco - the larg-
est English chain of food stores with
more than 900 stores worldwide,
with over 240,000 employees. The
example of the Tesco’s Corporate
Social Responsibility is interesting
because it includes a number of ac-
tivities aimed at community and to
improve the working atmosphere
within the company. Activities aimed
at the community include: recruit-
ment of people from the local com-
munity where the Market is located
(in 2010/11, 21.000 new jobs were
created in Tesco Group worldwide;
667 new people were recruited from
the local community which were reg-
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2010/11 roamHa, 21.000 HoBM pabOTHM
MecTa OTBOPEHW BO rpynauumjata Tecko
HM3 CBETOT; 667 HOBOBPAbOTEHM LA 0f
camara fokasiHa 3aefHvua Kow Jonru ro-
OVHM Bune perncTpupany kako Heepabo-
TeHn). Bo ogHoc Ha BpaboteHute, Tecko
BIIOXXyBa rofieMu1 Harnopw 3a OBO3MOXYBa-
He Ha Kapuepa npeky goobpasoBaHue u
npodecuoHanHu obykun. Bo 2011 rogmHa,
2000 BpaboteHu ja nocetune 18-meceu-
HaTa cneuuwjanuanpaHa obyka, a Ha 56
BPabOTEHM MM € MnaTeHo LUKOMYBatEeTO
3a pobuBarbe Ha cooaBeTeH CTeneH Ha
obpasoBaHue. Bo nokanHute 3aegHuum
ce UHBeCTUpaHu 64,3 MUIMOHN OYHTH, BO
BMA Ha AoHaumn, obpa3oBHM nporpamu u
Kamnamwu. MiHTepecHa e nporpamara Ha
Tecko 3a nogobpyBare Ha CBOjOT MMM
nocre KpuTMKaTa aeka oTkynysaat edpTu-
HM NPOM3BOAM O 3emjogenuuTe, a notoa
M npogasaart Mo MHOry nockanu LeHn BO
csonTe mapket. CoumjanHo OArOBOPHM-
Te NPaKTUKW Ce MHTEH3MBMPAAT Npeky Ao-
Hupawe Ha Komnjytepu Bo 41.000 yum-
mwTa (9,3 MunoHn yHTH), 0bykmn 3a nu-
Larta Ko ce [ONropoyHO HeBpaboTeHu -
kKako ga Gapaat paboTa, opraHusupare
Ha caemu 1 opymMn BO 3aegHuUmMTe, 3ro-
nemyBak€e Ha CTUNeHAuWTE 3a LUKOnyBa-
Ho€ BO NOKANHUTE 3ae4HNLMN, UTH.

Ha WHOekcoT Ha TpaHCnapeHTHOCT,
[aHcka e npBopaHrupaHa 3emja Bo EBpo-
na, kage KopropaTuBHaTa couujanHa og-
rOBOPHOCT € MpaKkTUKyBaHa Kako of npu-
BaTHUTE, Taka W Of jaBHWUTE NpeTnpujaTuja
(Global Tranparency Index, 2012). [Oan-
cKata Brnaga MMa akTMBeH AKUMOHEH
MnaH 3a coumjanHa oaroBOPHOCT, criopes
KOj, Cekoja koMmnaHuja mopa efHall ro-
OVWHO Ja objaBu M3BewTaj 3a nocroe-
HETO, UMW HEMOCTOEHETO Ha coumjanHa
OAroBOPHOCT BO cBojaTa paborta. Cnopen
paHrMpaHuTe komnanun, Hoso Hopawck,

istered as unemployed for years).
In regard to the employees, Tesco
makes great efforts to provide career
through additional education and
professional training. In 2011, 2,000
employees attended 18 month spe-
cialized training, and 56 employees
have been paid tuition for the appro-
priate level of education. 64.3 million
pounds were invested in local com-
munities in the form of donations, ed-
ucational programs and campaigns.
Tesco’s program to improve its im-
age after critics that they buy cheap
products from farmers and then sell
the same at very expensive prices in
their markets is very interesting one.
Socially responsible practices are
intensified through donating com-
puters to 41.000 schools (9.3 mil-
lion pounds), training for people who
are long-term unemployed - how to
look for job, organization of fairs and
forums in communities, increasing
scholarships for education in local
communities etc...

The index on transparency of
first first-ranked country in Europe
belongs to Denmark where corpo-
rate social responsibility is practiced
by both private and public compa-
nies (Global Transparency Index,
2012). Danish government has an
active action plan for social respon-
sibility, under which each company
must annually publish a report on the
existence or lack of social respon-
sibility in their work. According to
ranked companies, Novo Nordisk, a
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thapmaLieBcKa KoMnaHuja 3a Npon3BOACT-
BO Ha MHCYNWH, UMa HajpasBMeHn couu-
janHo OAroBOPHM NPAKTUKM HACOYEHW KOH
cBOWTE BPabOTEHM, HO M KOH Pa3BojoT Ha
3aegHuuaTa.

... Bo Peny6nuka MakegoHuja

Mako HeBpaboTeHocTa Bo Penybnunka
MakegoHuja nsHecysa okony 36%, MHory
KOMMaHUM U MHBECTUTOPW Ce XanaT of,
HeJOCTUr Ha KBANUUKYBaHN 1 TaneHTu-
paHn pabotHuumn u kangngati. OBoj ja3
nomefy noHygata u nobapyBaykata Ha
KBanudvKyBaHa paboTHa cuna e cepuos-
Ha 3aKaHa 3a KOMMaHUWUTe KO cakaat Aa
KOHKypupaaT Ha cBeTckuTe nasapu. He-
OOCTaTOKOT Ha KBanudukyBaH kagap no-
cebHO e n3paseH BO CekTopuTe Kafe ce
Hapaat cneumduyHM BELUTUHM, KaKo LUTO
Ce TEeXHOMOLLKO-MHOBATUBHUTE N MHOP-
MaTu4Ko-TEXHOMoLWwkuTe obnactn. Hego-
CTaTOKOT Ha KBanuTeTHa paboTHa cuna
ro Hamanyea v NoTeHUujanoT 3a npuene-
KyBat€ Ha CTpaHCKM MHBECTULMK. Mako
HUCKUTE JdaHouM W eBTMHaTa paboTHa
cuna ce npuvBMeYHN 3a MeryHapoaHuTe
KOMMaHuW, cenak, MOXXHOCTa 3a Npeksa-
nudmrKyBawe 1 JoobpasoBaHue Ha pa-
BoTHaTa cuna e 3HayaeH akTop BO KO-
He4yHaTa ofJfiyka 3a uHesecTupare. Nmaj-
Kn v npegsug oBue npobnemu, Amepu-
KaHckaTa opraHu3auuvja 3a meryHapodeH
passoj Bo Penybnvka MakegoHuja
(YCAML), ro nogapxa rpafaHCKMOT Cek-
TOp Aa pasBue MHOBAaTMBHM BU3HUC MO-
[env BO CnpaByBaH-E€TO CO N3HAOIake Ha
cooaeeTHa paboTHa cuna. Moja Kapuepa
€ HeBnagumHa opraHusaumja koja Mma 3a
Len Ja ro npemocTu jasoT nomery noba-
pyBadkaTa Ha paboTHa cuna co nogobpe-
Ha noHyga. MimeHo, “Moja kapuepa” uma
pa3BuMeHo uHTepHeT nnatdopma (http:/

pharmaceutical company producing
insulin, has the most developed so-
cially responsible practices towards
its employees and the community
development.

...and in the Republic of
Macedonia

Although unemployment in Ma-
cedonia is about 36%, a lot of com-
panies and investors complain of
shortage of skilled and talented
workers and candidates. This gap
between supply and demand of ski-
lled labor is a serious threat to com-
panies wishing to compete in world
markets. Lack of qualified personnel
is particularly expressed in sectors
which require specific skills, such as
technological innovation and infor-
mation-technology areas. Lack of qu-
ality workforce reduces the potential
for attraction of foreign investmen-
ts. While low taxes and cheap la-
bor are attractive for international
companies, however the possibility
of retraining and education comple-
tion of the work force is an important
factor in the final investment deci-
sion. Taking into account these prob-
lems, the American Organization for
International Development in the
Republic of Macedonia (USAID)
supported the civil sector to develop
innovative business models to deal
with finding a suitable workforce. My
career is a nongovernmental organi-
zation that aims to bridge the gap be-
tween labor demand with improved
offer. Namely, my career has de-
veloped an Internet platform (http://
www.mycareer.com.mk) where em-
ployers meet the job applicants and
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www.mycareer.com.mk) kage paboTtona-
BayMTe Ce cpekaBaaT Co KaHauaaTuTe 3a
pabota n 3aegHuukmM Gapaat pelleHuja
Kako Aa ce nogobpar BELUTUHUTE Ha KaH-
AvaaTtvuTe o egHa cTpaHa, Aa ce Hamanat
TpoLouMTe 3a pa3Boj Ha YOBEYKUTE pe-
CYpCV Ha KOMMaHuuTe U fa ce pasBue
NPOAYKTUBEH OAHOC NOMery paboTHULMTE
n pabotogasaunte. “Moja kapuepa” ™
NOTTUKHYBA KaHAuAaTMTe Aa BONOHTUpa-
aT BO KOMMAHUUTE KaKo MNpPaKTUKaHTW,
LUTO Ce MOKaxa Kako gobpa ocHoBa 3a
ocopmyBare Ha paboteH ogHoc. “Moja
Kapuepa” O[O cera uma perpytvpaHo
2.600 npaktukaHTh, Bo 460 BM3HUC KOM-
naHun, o Kou 425 npakTukaHTh 3acHO-
Bane paboTeH 0gHOC BO KOMMaHWUTE BO
kon BonoHTupane. O pgpyra cTpaHa,
“Moja kapuepa” uma obyyeHo 300 MeHTo-
pv Kou paboTaTt co BOMOHTEPUTE Aa pas-
BMBAaT KOMYHUKALUCKN BELUTUHWN W CMO-
cobHocTnkon v bapaar pabotogaBavmTe.

“Moja kapuepa” e gobap npumep ka-
KO rparaHCKMOT CEKTop MOXe Ada Bnujae
BP3 HamanyBawe Ha HeBpaboTeHocTa
npeky nogobpyBare Ha Bpckata nomery
paboTHuumMTe 1 pabotogasayuTe. [Npeno-
3HaBajkN ja KOpWCTa Of TakeaTa aKTuB-
HOCT, KOMMaHUWUTe Kako CBOj BU3HUC MO-
Aen ro npudakaaT MHTErpaTMBHUOT MO-
Jen, nogapXyBajku ro u couujanHuoT
pa3Boj Ha rpynata HeBpaboTEHM npeky
obe3benyBare Ha OOykM 3a Mpeksanu-
dhrKaumja 1 MOXXHOCTU 3a CTEKHYBaH-€ Ha
paboTHO UCKYCTBO.

LleHTapoT 3a WHCTUTYLMOHaneH
pa3Boj, (LUWMPa), co ceoeto noctoere of
2003 rogmHa n uckycHute BpaboTeHun, ce
3anara 3a pasBoj Ha hunaHTponuja BO
MakenoHuvja n HamanyBakbe Ha JoHaTop-
cKaTta 3aBUCHOCT Ha rparaHCKMoT CekTop,
NpeKy pa3BuBaH-€ Ha CBECTa N CO3aBaH-e

jointly seek solutions to improve the
skills of the candidates on the one
hand, to reduce development costs
of the Human resources of the com-
panies and to develop a productive
relationship between workers and
employers. My career has encour-
aged applicants to volunteer as in-
terns in companies, which in prac-
tice proves to be a good basis for
finding of employment. So far, my
career has recruited 2.600 interns
in 460 business companies, out of
which 425 trainees are employed in
companies where they took the vol-
untary practice. On the other hand,
My Career has trained 300 mentors
working with volunteers instruct-
ing them to develop communication
skills required by employers.

My career is a good example
how the civil society can influence
the reduction of unemployment by
improving the relationship between
workers and employers. Recognizing
the benefits of such activity, compa-
nies as their business model accept
the integrative model, supporting the
social development of the unem-
ployed group by providing training
and retraining opportunities for ac-
quiring work experience.

The Center for Institutional
Development (CIR), by its existence
since 2003 and experienced person-
nel are committed to developing
philanthropy in Macedonia and re-
duced donor dependence of the sec-
tor through creating awareness and
dveloping the climate for corporate
donations. CIR is one of the orga-
nizations that participated in prepa-
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Ha KMMa 3a KoprnopaTuBHO OOHUpaH-E.
LINPa e egHa og opraHusaumMuTe Kou
y4yecTByBalle BO U3roTBYBaHETO Ha 3a-
KOHOT 3a JOHauuu U CMNOH30pCTBa, U cé
yLLITe ro Crneam cnpoBedyBakeTo U edoek-
TUTe Ha 3aKOHOT, Kako 1 npeanara name-
HM 3a nogobpyBake Ha WUCTUOT 3a Mo-
ebekTMBHO crnpoBedyBakbe BO Mpakca.
Wcto Taka, LINPa y4yecTByBalLe BO U3roT-
ByBaH-€TO Ha 3aKOHOT 3a BONOHTEpU3aM,
KOj uMa 3a uen a ja UHCTUTYLMOHanmanpa
W perynupa BOSOHTEpCKata npakca.
LIMPa, Bo cBojaTa gonropoyHa nporpama,
OCTaHyBa MOCBETEHA Ha pa3BuBaH-€ Ha
KoprnopaTtvBHa W MHAMBMAYanHa unax-
Tponunja Bo Penybnvka MakegoHuja un
CUCTEMATCKM MpucTan BO MMaHUPaHETO
Ha (bunaHTponckuTe akTMBHOCTU. Bpean
Ja ce CrMOMeHe HMBHaTa aKTMBHOCT 3a
NOTTUKHYBak-€ Ha onnaHTponuja Bo pam-
KUTe Ha MakegoHckata Aujacnopa. 3a
Taa Uern, HMBHUTE rOAWLLHWM Harpagaun 3a
hvnaHTponuja BKNyyyBaaT U Kateropuja
3a vHauBuayaneH dunaHTpon of Auja-
cnopata. EgHa of 3aupTtaHuTe ULenu Ha
0OBaa aKTMBHOCT € U HaManyBake Ha He-
BpaboTeHoCTa kaj MnagaTta nonynauuja
Bo MakegoHuja.

3opyxeHneTo Ha rparaHn KoHekT e
edHa o4 opraHusaummTe KoM Mmaat 3a
uen ga rm oxpabpar u HayyaT nokanHuTe
OM3HMCK 30LWITO coumjanHaTta oJroBop-
HOCT KOH 3aefHuuaTa BO koja paborar e
BaxHa. Tve pabortat co KoMnaHuuTe ga
pasBujaT coumjarnHo O4rOBOPHU MPaKTUKK
Kou ke bmaart cuctemartcKky UcnnaHmpaHn
BO HMBHWTE CTpaTerMm v NnpOMOBMPaHU
BO roguLLHWTe n3BeLlTaun. KoHekT, 3aeHo
co KoopanHatuBHOTO Teno 3a couujanHa
O[roBOPHOCT Ha MpeTnpujatujata, cexkoja
rogvHa v gogenyea HauuoHanHuTe Ha-
rpagu 3a coumjanHo OAroBOPHU NPaKTUKK.
Bo 2011 rognHa rn gogenuja Harpagute

ration of the Law on Donations and
Sponsorships, and still monitor the
implementation and the effects of the
Law, and they propose changes for
improvement of the same for its more
effective implementation in practice.
Also, CIR participated in the prepa-
ration of the Law on Volunteerism,
which aims to institutionalize and
regulate voluntary practice. CIR, in
its continuing program remains com-
mitted to the development of corpo-
rate and individual philanthropy in
Macedonia and systematic approach
to planning for philanthropic activi-
ties. It is worth to mention their activ-
ity to encourage philanthropy in the
Macedonian Diaspora. To this end,
their annual awards for philanthropy
include category of individual philan-
thropist from the Diaspora. One of
the goals of this activity is also to re-
duce the unemployment among the
young population in Macedonia.

The Association of Citizens
Konekt is one of the organizations
that aim to encourage local busi-
nesses and Itech them why is impor-
tant the social responsibility to the
community in which they operate.
They work with companies to de-
velop socially responsible practices
that shall be systematically planned
in their strategies and promoted in
the annual reports. Konekt, together
with the Coordination Body for Social
Responsibility of the Enterprises, an-
nually awards national awards for so-
cially responsible practices. In 2011,
the prizes for 2010 were awarded. At
the competition there were 38 large,
medium and small size enterprises
with a total of 75 projects. Out of
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3a 2010 rogmHa. Bo koHKypeHuuja yyec-
TBYBaa 38 rornemu, cpeaHn 1 Manu npeT-
npuwjatuja, co BKynHO 75 npoektn. Of
HMB, Ha 15 npeTnpujatnja UM ce gogenu
HauuoHanHata Harpaga 3a coumjanHo
oaroBopHn npakthkn 3a 2010 roaguHa.
Harpagute 6ea Bo cnegHuTe net kartero-
pun: ogHoc co BpaboTeHuTe, ETUYKO
ynpaByBamwe, OAHOC cO [[obaByBaun u
KIMMEHTK, XXMBOTHa CpeamHa, BNOXyBakhe
BO 3aegHuuaTa.

EnHa og komnaHuute Kou BO MO-
CrnegHUTe HEKOIKY roavHN € Pe4OBHO Ha-
rpagyBaHa, e hapmaLeBckata kKoMmnaHuja
Ankanoua, ALl Ckonje. Bo pamkuTe Ha
CBOETO AONroroAuLLIHO paboTere, Anka-
nowa uma pasBueHoO coLujanHo Of4roBop-
HM NPaKTUKN HACOYEHM KOH NogapLuKa Ha
MaKedOHCKOTO 0bpa3oBaHue, CropT, Kyr-
Typa (Bkny4yBajkn n HabaBka Ha nujaHO
3a MakegoHCKMOT BMpTyo3, CumoH Tpn-
yeBckK). Ankanoug e nocebHo ropa Ha
CBOMTE WHBECTULMM BO MaKEOOHCKOTO
30paBCTBO, NPEKY AOHMPaH-E Ha: NEKOBY,
onpema, noaapLuKka Ha MUCTpaxyBaka U
0bykn Ha BpaboteHute. Bo 2007 roguHa,
BO paMKMTE Ha cTpaTernjata 3a coumjanHa
OOroBOpPHOCT, Ankanoug ja OCHOBa MU
doHpaumjata “Tpajue MykaeToB”, Haco-
YyeHa KOH nogapLuka Ha Mnagu u ambuum-
O3HW CTYOEHTM KOW cakaaT ga passwujar
Kapuepa BO MeauuUMHckaTa u chapmaeB-
ckata nHagyctpuja. O CBOETO OCHOBaH-E,
00 AeHec, PoHpgaumjata ma obesdbeaeHo
102 ctuneHgun 3a TPUrOAULIHK CTYAUM.
CtunengumTe ce goaenyeBaaT Ha TpaHC-
NnapeHTEeH Ha4uH, CO LieNn Aa rv npueneve
TaneHTMpaHuTe U amouUMO3HM Mnagu
nuua. Mo 3aBpLuyBake Ha CTyauuTe, Ha
CTUNEeHaNCTUTE UM Cce JaBa MOXHOCT 3a
BpaboTyBam-e BO KoMnaHujata. MuHarara
rogvHa, KoMmnaHuwjata Bpabotuna 8 cru-
neHaucTu.

them, 15 companies were awarded
the National Prize for socially respon-
sible practices in 2010. The awards
were for the following five categories:
relationship with employees, ethical
management, relationship with sup-
pliers and customers, the environ-
ment, investment in the community.

One of the companies which has
regularly been awarded in recent
years is the pharmaceutical company
Alkaloid AD Skopje. Within its long
years operation, Alkaloid has devel-
oped socially responsible practices
aimed at supporting the Macedonian
education, sports, culture (including
the purchase of the Macedonian piano
virtuoso Simon Trphcevski). Alkaloid
is particularly proud of its investment
in the Macedonian health by donating
medicines, equipment, support re-
search and training of employees. In
2007, within the frames of its strategy
for social responsibility, Alkaloid cre-
ated the foundation Trajche Mukaetov
aimed at supporting young and ambi-
tious students who want to develop a
career in medical and pharmaceutical
industry. From the date of its estab-
lishmennt until today, the foundation
has provided 102 scholarships for
undergraduate studies. Scholarships
are awarded in a transparent manner
in order to attract talented and ambi-
tious young people. After the gradu-
ation, the scholarship recipients is
given the opportunity for employment
in the Company. Last year, the com-
pany employed eight scholarship re-
cipients.

In 2010, for the second time
Alkaloid won the award for social-
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Bo 2010 roamHa, Ankanowug no BTop-
nat e JOOUTHWK Ha HarpagaTa 3a couu-
janHo OAroBOPHW MPaKTMKK, CO NPOEKTOT
3a pasBuBare Ha Ournkocobupare BO
MakegoHuja, oejHOCT Koja ke MM OBO3MO-
KM OCHOBHW U AONOSNHUTENHM NMPUXOAM
Ha bunkocobupaumTte. Llenta Ha Ankano-
na Co CrpoBedyBaH-eTO Ha OBOj MPOEKT €
Ja ce BoBefe Fair Wild ctaHOapgoT, HO U
nogobpyBate Ha OuM3HMC npouecute
npeky nogobpyBake Ha CBOjOT OAHOC KOH
OKONMMHAaTa, OMLITECTBOTO M KINEHTUTE,
KaKo 1 3rofiemyBar-€ Ha YrneaoT v KOHKY-
PEHTHOCTa Ha KOMMaHujaTa Ha MeryHa-
pogHaTa GusHuc cueHa.

Mpwv cnpoBeayBak-ETO, NOATOTBEHA €
notpebHata foKkymeHTauumja cnopeq 6a-
patbata Ha CTaHgapooT, ogpXKaHu ce
obykn Ha BunkocobupaumTe 3apagun 3a-
no3HaBake CO NPUHLMNNTE Ha CTaHaap-
AOT, MWMMIEMEHTUPAHN Ce OAPXIMBM
npakTuKK 3a Bunkocobupare, NoceTeHn
ce pernoHn Ha TepuTtopujata Ha P. Make-
[AOHVWja Kage ce BpwM cobuparse Ha ne-
KOBUTM OMNKM M HA MarauuHCKUTE Npo-
CTOpY 1 NpOCTOpUMTE Kade ce BPLUN Cy-
LeHe Ha cobpaHMoT maTtepwujan, Hanpa-
BEHa e Banujauuja Ha ycrnoBuTe BO KOU
Ce BpLUM CYyLUEHETO U KOHCynTauuja 3a
nopobpyBarse Ha yCroBuTE.

OBa 1 0BO3MOXYBa Ha KomnaHujaTa
3rofieMeH yrnea v penyTauuja Bo AoMalLl-
HW N MeryHapogHW pamku, ocobeHo no-
pagu hakToT LUTO CamMo TPX KOMNaHMM BO
CBETOT 0 MMaaT OBOj cTaHgapg. 3rorne-
MeHa e KOHKYpEHTHOCTa BO Komepuujan-
HWUTE aKTUBHOCTU Ha nNpogaxba Ha Npon3s-
BOAM CO AoAajeHa BPeOHOCT, KON Ce KOH-
KYPEHTHM MO CBOjaTa YHUKATHOCT.

Ankanouvg Ha 0BOj Ha4MH NpoMoBKpa
BMCOKM €TUYKM BPEOHOCTU Ha AenyBake
Of1 €1eH HOB, MOZEPEH W CBETCKM NPU3HaT
acrnekT, 0Bo3MOXyBa 6eHeduT 3a Gusko-

ly responsible practices, the proj-
ect of developing herbs pickering in
Macedonia, activity that will allow
basic or additional income herb pick-
ers. The purpose of Alkaloid imple-
mentation of this project is to intro-
duce FairWild standard, but also to
improve business processes by en-
hancing its relationship to the envi-
ronment, society and customers, as
well as to increase the reputation and
competitiveness of the company’s in-
ternational business arena.

During the implementation, the
necessary documentation required
by the Standard is prepared, training
for the herb pickers for familiarization
with the principles of the standard
was held, sustainable practices in
herb pickering were introduced, the
regions of the territory of the Republic
Macedonia were visited, where the
collection of medicinal herbs and
warehouse spaces and areas where
the collected plant drying material is
effected, a validation of the conditions
in which the drying, and consultation
to improve conditions were made.

This enables the company to in-
crease its prestige and reputation
in domestic and international arena
especially as only three compa-
nies worldwide have this standard.
Competition in the commercial activi-
ties of selling value-added products
that are competitive for their unique-
ness is increased .

In this way, Alkaloid promotes
high ethical values of activity of a new,
modern and world-recognized aspect
that provides benefits for herb pickers
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cobmpaunte M HMBHUTE 3aedHULM, Kako
o4 matepujaneH, Taka u og npogecuoHa-
NEeH acnekT, hep 1 TpaHCMapeHTHU eKo-
HOMCKM ogHocKu Mery funkocobupaunte
W NpeTnpujaTMeTo, UTH.

[pyra komnaHuja koja 3Ha4yajHO WH-
BECTUpa BO NloKanHaTa 3aegHuua € KOM-
naHunjata PeHoBa of TeToBo. PeHoBa e
KOMMNaHuja Koja ce 3aHMMaBa CO Npous-
BOACTBO Ha rMnc-kapToHW M nenak. Bro-
)KYBat-€TO BO pa3BOjOT Ha TETOBCKUOT
pervoH e pJden o HuBHaTa pasBojHa
ctpareruja. Bo 2005 rognHa, komnaHujaTta
ocHoBa M cBoja PoHaauuja koja noa-
APXKyBa NPOEKTY 3a: pa3Boj Ha flokanHarta
NHppacTpyKTypa, CropToT, KynTypata u
obpasosaHueTo. LlenTta e oa um ce 0BO3-
MOXaT Ha MnaguTe nuua og TETOBCKUOT
pervoH nogobpu YCnoBW 3a XUBEEHE,
nogapLwka 1M npomouuja Ha npodecuo-
HanHWOT pas3Boj, NogobpeHo pasbupare
3a EeTUYKUTE BPEQHOCTW, MPEKY HWUBHO
BKIMyYyBake BO OMWTECTBEHUTE MpO-
uecu. PeHoBa, cekoja roomHa 06e3benyBa
CTUNEHAMN 3a TaneHTUpaHu CpeaHo-
LUKOSILM U CTYOEHTK, CO Lien 3a NoaapLUKa
Ha obpa3oBaHMETO 3a Mraaun, Kako 1 3ro-
nemyBake Ha MOXHOCTUTE 3a HWBEH
npod)ecnoHaneH aHraxmaH. VimeHo, ce-
Koja rognHa PeHoBa o06e36egyBa 90
CTUNEHAWW 3a CTYAEHTUN KOU Ce 3anuLiaHu
Ha MakegoHckuTe yHuBepauTeTn u 60
cTuneHamMmn 3a cpegHowkonun. Ctunes-
AnuuTe ce 3a ABe roanHU U BO rofnem aen
MM nokpuBaaT Tpollouute 3a obpasosa-
HueTo. o 3aBpLyBaHeTo Ha 0bpasoBa-
HWETO, Ha HajaobpuTe CTUNEHAUCTM UM
ce OBO3MOXYBa 3aCHOBat-e Ha paboTeH
oOHOC BO KomaHwujata. Of OCHOBaH-E€TO
Ha PoHpaumjaTa, oo aeHec, 450 ctyoeHTn
n 300 yyeHMUM BO cpegHuTe yuunuita
Gune KOPUCHMLM Ha CTUNeHannTe Ha Pe-
HoBa. Ha Toj HauuH, PeHoBa BnoxyBsa BO

and their communities, both from ma-
terial and from a professional point of
view, fair and transparent economic
relations between herb pickers and
the enterprise etc.

Another company that invests
significantly in the local community
is the company Renova in Tetovo.
Renova is a company that deals with
the production of gypsum cardboard
and glue. Investment in the develop-
ment of the Tetovo region is a part of
their development strategy. In 2005,
the company founded its own founda-
tion that supports the development
projects of local infrastructure, sports,
culture and education. Its goal is to
enable young people from Tetovo re-
gion improved living conditions, sup-
port and promotion of professional
development, improved understand-
ing of ethical values through their
involvement in the social processes.
Each year, Renova provides scholar-
ships for talented students and stu-
dents in order to support the educa-
tion of youth, as well as to increase
opportunities for their profrsionalen
engagement. Namely, Renova pro-
vides 90 scholarships for students
enrolled in Macedonian universities
and 60 scholarships for high school
students every year. The scholarships
are for two years and mainly cover
the costs of education. After comple-
tion of education, the best scholar-
ship recipients are enabled to estab-
lish the employment relations in the
company. Since the establishment of
the foundation until nowadays, 450
students and 300 student’s books in
secondary schools were beneficia-
ries of Renova’s scholarships . Thus,
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peluaBaH-e Ha NpoGrneMmTe Co NoKanHUoT
cTaHfapg, obpasoBaHve 1 BpaboTyBaHe
Ha NMOKanHWUTe XUTENW.
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